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PACKARD KEYNOTES PRICES 


Sparks 


Best Foot Forward 
Pierce’s Idea 
Seven More Unveilings 
Nostalgia 


-—seoer- 
By 


Chris Sinsabaugh 


HE PRESS’ TOM-TOM SPE- 
CIAL, carrying the war corre- 
spondents from the big dailies 
and magazines on the preview 
circuit, will reach the end of the 
line Saturday night when Plym- 


outh checks in with its free peek | 


at the new stuff. The next na- 
tional conclave of the gentlemen 
of the press will be held during 
New York show week when the 
curtain rolls up on 1938. Up to 
now the industry’s activities have 
been confined to stage rehearsals, 
the previewing of the new models 


for the benefit of the press and| 


into 
of 


either bringing the dealers 
the factories for a course 


sprouts as to what the new fea-| 
for Chrysler’s 50,000 hourly rate 


tures will be and the best way to 
sell the 1938 products. Most of 
the factories, however, have gone 
even further as to their dealer 


contacts, sending their sales ex-|* a 
|}in addition to the 5 per cent al- 


ecutives out in the field for a 
series of meetings at key points 
from coast to coast. 
quence, there are few of the fac- 
tory sales executives at their 
desks right now. 

ca * 


STANDING ON the rear plat- 
form of the Tom-Tom Special at 
the Detroit terminal and getting 
retrospective as to the happen- 
ings of the past fortnight, I can- 
not help but feel optimistic as to 
next year. The industry as a 


a 


whole has put its best foot for-| 
ward in an engineering way, if I) 


am any judge of automobiles and 
able to sense the marketing pos- 
sibilities of the new models. There 
is nothing at all radical in de- 
sign. There doesn’t have to be 
because the automobile of tomor- 
row, meaning ’38, is the result of 
a natural evolution, an improve- 
ment each year over the preced- 
ing year until today a manufac- 
turer does not have to go radical 
to sell his stuff. As a result, the 
new crop will be featured by re- 
finements brought about by 
sons learned over the years. 
og * * 

FROM WHAT I have seen, the 
leading mechanical feature will} 
have to do with automatic shift- 


ing, which will take the gearshift | 


As a conse- | 








|Driveaway Service, 


les- | 


| away 


| 


lever out of the front compart-| 


ment and put the control under 
the steering wheel, a _ position 
which will mean not only easier 
shifting but which also may be 
regarded as a safety factor of no 
mean importance. 


|tination designated by the ship- | 
Most of the present generation| per and deliver them to the con- | 
feel that putting the shift under|signee named 








"38 Labor Outlook Bright 


Of Union in Car 


Plants Discounted 
DETROIT. — Despite re-| 


newed activity among labor 


organizations during the| 


past week in this area, there 


is a general undercurrent of 
opinion that the situation will be 
much better during the coming 
production season than 
early in 1937. Both management 
and unions have learned much in 


the past year, observers believe, | 
j}and it is felt that the knowledge 
gained by past experience will | 
it possible to adjust dis-| 


make 
putes without stoppages of pro- 


| duction and resultant losses which 
laid heavy costs on both sides to 


date. 


During the past week it was 


|}announced through United Auto- 


mobile Workers that demands for 
an increase of 25 cents an hour 


employes, and a minimum of $1 
per hour, had been placed with 
the corporation. The union also 
asked a second 5 per cent bonus 


ready paid for night shifts, study 
of an alleged speed-up system in 
the Plymouth plant, and dismissal 
of all officers of the Chrysler In- 
dependent Employes’ Assn. 

At the plant of General Motors 
Truck & Coach Co. in Pontiac a 
vote authorizing a strike was 
completed Wednesday’ evening. 
No strike action was taken. The 

(Continued on Page 21, Col. 1) 


Common Carrier 
Bid of Driveaway 


Firm Questioned 


WASHINGTON. Whether 
driveaway transportation of auto- 
mobiles comes within the provi- 
sions of the federal motor car- 
rier act was questioned in con- 


|nection with the common carrier 


application of John P. Fleming 
of Detroit, 
here this week. 

It was claimed by 
parties at the hearing on the 
Fleming application that drive- 
service is 
than chauffeur service, A. E. La- 
ter, examiner for the interstate 


commerce commission, said in his 


report. 


“The contention cannot be sus- ||| 


tained,” asserted the examiner. 
“A common carrier which takes 
possession of property, 
into a _bailment contract’ to 
safely move such goods to a des- 


in the shipping 


the steering wheel is something | document. 


_ new. 
(Continued on Page 25, Col. 1) 


I had been thinking that | 


| 


“In this respect 
(Continued on Page 6, Col. 3) 


o-—- sown 


CurrentActivities 


it was| 


interested 


nothing more | 


enters | || 


applicant | 


DETROIT. — Setting its 1938 
schedule at 1,200,000 cars and 
|trucks, the Chevrolet Motor di- 
vision of General Motors Corp. 
this week embarked on the most 
ambitious program in its history. 
|The previous Chevrolet record 
was in 1929 when the company 
| sold 1,168,000 cars and trucks. The 
total for 1937 in spite of strike 
|interruptions is expected to reach 
1,015,000 units. Chevrolet next 
year is prepared to handle 2,250,- 
000 used vehicles. 

The announcement of next 
|} year’s projection was made by 
Sales Manager W. E. Holler at a 
meeting of some 1,400 zone and 
regional managers and their staffs 
held at the Naval Armory here 
Wednesday evening. This is the 
largest national sales meeting in 
the history of Chevrolet and is 
the first time since 1926 that the 
entire wholesale organization of 
the company has been brought 
together at one time. 





general manager of Chevrolet, 
declared that production of com- 
ponent parts for the 1938 line is 
well under way and assembly is 
expected to start Oct. 4. He out- 
lined the expansion program 
which is being effected at Buffalo, 
N. Y., where a new plant which 
will increase Chevrolet capacity 
by 1,000 units daily will be placed 
in operation on a partial basis in 
December. Schedules there will 
be increased through January and 
February. 


Coyle declared definitely 
Chevrolet prices, in line 


that 
with 


that the extent of increase had 
The Top Ten | 
PASSENGER CARS 

First Ten in Registrations 
as Reported in ADN Today. | 





1937 1936 
Pos. Make Pos. 
1—604,699 Ford 527,066— 2 
Chev. 662.610— 1 
: 


2—522,687 | 
3—334,772 
4—183,722 
5—150,094 
6—136,034 


7—134,365 


Plym. 330,574— 
Ddge. 165,922— 

Pont. 116 482— ; 
Olds. 133,899— 5 
Buick 102,728— 7 
8— 70,420 Pack. 36,519—11 
9— 66,800 Hud.* 68,944— 8 
10— 61,101 Chrys. 38,431—10 


* Includes Terraplane. 
Total All Makes 
2,512,642 2,334,206 


See Total Registrations to Date, 1937- 
1936, pages 24 and 25 this issue. 





Chevrolet Sets Its Quota 
At 1,200,000 Units for ’38 





During the evening M. E. Coyle, 


others in the industry, would have | 
to move upward with the new! 
models to offset the increased costs | 
of labor and materials. He stated | 


|been made, all 


| pearance and 
j}and quarter views. 
| centers 
'!}more of which this year will be 


not been determined but indicated 
that the company planned to ab-| 
sorb some of the increased costs 
and prices would not rise in pro- 
portion to the rise in production | 
expenditures. 

A. P. Sloan jr., chairman of the | 
board of GM, predicted a better | 
year in 1938 than in 1937. He said | 
the trend was still upward and} 
the peak had not been reached. | 
W.S. Knudsen, GM president, and | 
R. H. Grant, vice-president in| 
charge of sales, seconded the pre- 
diction made by Sloan. Knudsen! 
was optimistic about the labor 
situation, declaring that he felt} 
disputes arising today could be| 
settled more quickly than a year 
ago. 





Packard Lifts 
Prices 8 to 16% 





The prices on 1938 models, an- | 
nounced this week by Packard | 
at its press party, are the first | 
to be set by the industry for next | 
year’s cars. The boosts, taken as | 
an indication of what the rest of | 
the industry will do on 1938 
prices, range from $75 to $215. 

The new prices on the basic 
models, with the amount of the | 
increase, are shown in the fol-| 
lowing table: 

New Prices Incr’sd | 

Packard Six 

4-dr. tour. sedan $1,175 $100 

Packard Eight 

4-dr. tour. sedan $1,325 $75 | 
Packard Super-Eight 


4-dr. tour. sedan $2,790 $160 | 


| Packard Twelve | 


4-dr. tour. sedan $4,155 $215 

The new prices. include all | 
standard equipment as delivered | 
in Detroit, but exclude the 3 per | 
cent Michigan sales tax. 


lall-time high 


Moderate Boosts 
Seen As Listings 


Show 8-16% Rise 


‘Projections of Production 


Indicate New Record 
for Coming Year 


By WILLIAM C. CALLAHAN 
ADN Managing Editor 


DETROIT.—First inkling 
of what price corrections the 
industry will make to meet 
ithe increased costs in 1938 
is given in the announce- 
i'ment of Packard Motor Car 
Co. this week of prices rang- 
ing 8 to 16 per cent above 
last year. 

The Packard changes repre- 
sent an “increase of $100 on the 
Sixes: $75 on the Eights; $160 on 
the Super-Hights and $2165 on the 
Twelves. In spite of the likeli- 
hood of higher prices all down 


'the line, the industry as a whole 


is bidding for a better market 
next year with projections rang- 
ing 10 to 20 per cent above 1937. 

Even the lower figure in these 
projections would make 1938 a new 
in the industry’s 
history. Chevrolet is placing its 
1938 quota at 1,200,000 units 
against the previous record year 
of 1929, when the unit sold 1,168,- 
000 cars and trucks. Pontiac this 
week announced its 1938 goal as 
300,000 units against 246,000 in 
1937. Oldsmobile has capacity for 
250,000 against 225,000 this year. 
Buick has boosted its schedule to 
260,000 for 1938 against 220,353 
models run off of the 1937 series. 

Among the independents, Pack- 
jard is anticipating 140,000 against 
| 120,000 this year. Willys-Overland 
has jumped its output plans from 
70,000 this year to 125,000 in 1938. 
Hudson also is planning 140,000 


lunits against 123,000 this year. 


Graham, which this year pro- 
duced 21,000 units, plans elabo- 
| rate expansion next year but has 
|made no projection of how high 
it plans to go. Hupmobile, return- 
ing to production, expects to 
build around 20,000 units. 
Taking the top bracket of pro- 
duction and sales estimates for 
'1938, the total for next year 


(C ontinued on Page 17, Col. 1) 


Smart Styling to Feature 
National Automobile Show 


NEW YORK.— With the Na-| die- 
tional Automobile show less than 
five weeks away, prime interest is 
focusing on what 1938 will bring 
in the way of new car features, and 
while few announcements have} 
indications point 


to smarter styling as the 1938) 


| keynote. 


Highly significant is frontal ap-| 
its effect on side 
Interest here | 
the grille, | 


in radiator 


| Other 


die-cast from non-rusting zinc al- 
loys and plated in gleaming 
chromium. Several of these are 
being made in two or more parts, 
separately replaceable if injured 
by careless parking or accident. 
cast parts of the same 
metals are employed for numer- 
ous body fitments and are found 
in increasing numbers and grace- 
ful designs on instrument panels 
j}and interior fittings, including 
steering wheel hubs. At least one 
(Continued on Page 3, Col. 4) 
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8-Mon th T otal 
| Put at 3,779,393 
By U. S. Bureau 


WASHINGTON.—Production of 
|ears and trucks in the United 
| States and Canada during August 
| totaled 405,064 units, according to 
|the U. S. bureau of the census. 
|The figure compares with 275,- 
934 units in August, 1936, and 
| 456,909 in July of this year. 
| Of the August total, 394,322 
| units were produced in the United 
| States and 10,742 in Canada. The 
| U. S. figure was divided into 311,- 
|/456 cars and 82,866 trucks. The 
Canadian total comprises 5,814 
cars and 4,928 trucks. 


For the first eight months of 
the current year, factory sales in 
the U. S. and Canada reached a 
total of 3,779,393 units which com- 
pares with 3,321,648 in the cor- 
responding period a year ago. 

With the current year well 
ahead of 1936, it appears now 
quite certain that the 5,200,000- 
vehicle year, previously predicted 
by ADN, will become a reality. 
Total factory sales for all of 1936 
were 4,616,274 units. 

Of the U. S. August total this 
year, 299,496 cars were sold in the 
domestic market, while 11,960 
were in the foreign market. A 
total of 64,506 trucks were pro- 
duced for the domestic market 
| and the remaining 18,360 for over- 
| seas. 
| These statistics are based on 
|data received by the census 
| bureau from 88 manufacturers in 
jthe U. S. 24 making passenger 
|} cars and 72 making trucks. 


OW DATES 


National Automobile Show, Grand 
Central Palace, New York, Oct. 
27 to Nov. 3. 


Akron, O.—Nov. 6-12. 
Baltimore—Nov. 13-20. 
Boston—Oct. 30-Nov. 6. 
Brooklyn, N. Y.—Nov. 6-13. 
Buffalo, N. Y.—Nov. 6-13. 
Chicago—Nov. 6-13. 
Cincinnati—Oct. 31-Nov. 6. 
Cleveland—Novy. 13-20. 

be Jolumbus, O.—Nov. 6-12. 

51 | Denver—Nov. 15-20. 
| Des Moines, Ia.—Nov. 8-13. 
Detroit—Nov. 6-13. 

, Hartford, Conn.—Nov. 13-20. 

’ | Indianapolis—Nov. 6-13. 

Jamaica, N. Y.—Nov. 13-20. 


AMONG THOSE PRESENT AT BANQUET at Chevrolet’s na- 
tional sales convention are, top, left to right: M. E. Coyle, general | 
manager of Chevrolet and Alfred P. Sloan jr..GM chairman. Second | 
from top, left to right: W. E. Holler, general sales manager of Chevro- | 
let, and W. S. Knudsen, GM president. Third from top, left to right: 
T. P. Archer, director of operations, Fisher Body Corp., and Felix 
Doran jr., assistant general sales manager of Chevrolet. Fourth from 
top, left to right: W. G. Lewellen, Chevrolet assistant general sales 
manager, in charge of used cars in western half; H. B. Hatch, as- 
sistant general sales manager in charge of eastern half, and E. A. 
Numnicht, mid-western regional manager. Bottom, left to right: 
Knudsen, Donaldson Brown, GM finance chairman, and R. H. Grant, 
vice-president in charge of sales. 


Chicago Show’s Accessory 
Space Is Nearly Filled 


“Every inch of the 225,000} 
square feet of space available in 
the big exposition building will be 
utilized,” stated Faeh. “The show 
threatens to outgrow the struc-| 
ture, and for the first time we are} 
facing the problem of providing 
additional facilities for the parts 
and accessory trade.” 

A layout of exhibitors places 
accessory, parts and educational 


CHICAGO.—Based upon the 
rate at which allotments are being 
made, space in the accessory and 
parts sections at the 38th annual 
Chicago automobile show will 
soon be at a premium, it was de- 
clared this week by A. C. Faeh, 
show manager, who added that all 
signs point to a waiting list for 
the first time in the history of the 
exposition. 


Jersey City, N. J.—Nov. 15-20. 
Kansas City—Nov. 27-Dec. 4. 
Los Angeles—Oct. 27-Nov. 7. 
Memphis—Nov. 8-12. 
Milwaukee—Nov. 17-24. 
Newark, N. J.—Nov. 6-13. 
Newark—Truck Show, Nov. 6-12. 
Omaha—Nov. 6-11. 

Peoria, Ill.—Dec. 1-5. 
Philadelphia—Nov. 6-13. 
Pittsburgh—Nov. 6-13. 
Portland, Ore.—Nov. 14-21. 
Rochester, N. Y.—Nov. 13-20. 
St. Louis—Nov. 14-21. 

San Francisco—Oct. 30-Nov. 7. 
Springfield, Mass.—Nov. 14-20. 
Syracuse, N. Y.—Nov. 8-13. 
Toledo, O.—Oct. 27-Nov. 3. 
Trenton, N. J.—Nov. 10-13. 
Washington—Oct. 30-Nov. 6. 
Youngstown, O.—Nov. 1-7. 


N. D. Car Registrations 


May Hit Post-’29 Peak 


BISMARCK, N. D.—North Da- 
kota state automobile and truck 
registrations this year will be the 
highest since 1929, C. E. Van 


Horne, chief of the North Dakota | 


motor vehicle registration depart- 


Following a meeting with H. T. 
Hollingshead, president of the 
Chicago Automobile Trade Assn., 
and S. L. Davis, chairman of the 
show committee, Faeh announced 
that re-adjustments have been 
necessary to take care of more 
parts and accessory exhibitors) 
this year. 


| for the entire south wing. 


displays in the north wing of the 
first floor and along the connect- 
ing wing between passenger car 
exhibits on the second floor. In 


ment, predicted this week. 
Van Horne said he expected 


addition to the accessory section,| with the department by Dec. 31.| 


trailer coaches will occupy the| The department’s all time high 
north wing of the first floor.| was in 1929 when registrations on 


Truck manufacturers have spoken | all . types of motor 
| reached 188,000. 


Hits 405.064, Up 129,130 Over ’36 


o 


| 


| 
i. 


GET SET MEETING of Hudson Motor Car Co. at the Masonic 
| Temple in Detroit saw the widespread Hudson sales organization well 
| represented. Top, left to right: Bill Anderson, Cohen-Anderson Motor 
Co., Portland, Ore., distributor; Luther Johnson, Transport Motor Co., 
| Spokane; August Johnson, Transport Motor Co., Seattle, and A. E. 
Barit, Hudson president. Second from top, left to right: Paul R. Lin- 
demore, Columbus; C. E. Kent, Columbus; Fred V. Oldaker, Hebron, 
O.; A. L. Yost, Columbus, and Walter Norris, of factory engineering 
staff. Third from top, left to right: Mr. and Mrs. J. Voelker, John 
Covert and Mr. and Mrs. Wm. Blair jr., all of Cleveland. Fourth from 
top, left to right: P. B. Crabtree, J. J. Winner, William Wagner, 
Robert Smith and E. A. Figus, all of the New York sales organization. 
Fifth from top, left to right: Howard P. Grove, Pacific coast sales 
manager; George Pratt, Hudson sales manager, and Gus F. Koehler, 
| Salt Lake City distributor. Bottom, left to right: Eddy Hollman, dis- 
tributor, The Hague, Holland; W. J. Bircher, Hudson Motors, Ltd., 


175,000 registrations to be filed| London; V. A. Dodge and Seymour, New York; Allen C. Germann, 


| Hudson export manager; W. R. Tracy, Hudson vice-president in 
| charge of sales; H. A. Reed, Hudson Motors, Ltd., London; E. E. 
Kaiser, export representative, Buenos Aires; Boris Ivanenko, export 


vehicles | representative, Brussels, Belgium; A. E. Busch, export representative, 


| Copenhagen, Denmark. 
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Dealers Prefer Trade Conferences to FTC Probé 


SEA-LEGS 
SPECIAL 


HOSTS AND GUESTS AT press preview of Nash cars for 1938 
met this week at Lake Geneva, Wis. Above, aboard the Nash “Sea 
Legs Special” are shown, left to right: W. A. Blees, vice-president, 
Geyer, Cornell & Newell, Inc., Nash advertising agency; B. B. Geyer, 
head of the agency; C. H. Bliss, director of sales of the Nash Motors 
division; W. A. Armstrong, vice-president, Nash-Kelvinator; George 
W. Mason, president, Nash-Kelvinator; Charles W. Nash, chairman 
of the board, Nash-Kelvinator; Courtney Johnson, general sales man- 
ager, Nash Motors division, and A. R. Boscow, director of advertising, 
Nash Motors division. Below, Mason talks over Canada’s mounting 
sales of Nash cars with Major James Baxter, Toronto, vice-president 
of McKim’s, Ltd., agency representing Geyer, Cornell & Newell, Inc., 
in Canada; Claus Anderson, Nash Motors Canadian sales manager, 
and Bliss. 


IHC Bonus Plan Draws 
Interest; Details Released 


Automotive Daily News 

N. Michigan building which In- 
ternational Harvester purchased 
last year, and which it will oc- 
cupy almost in its entirety on and 
after Oct. 
the company is a 20-story struc- 
ture. 





Special te 
CHICAGO.—Special interest in 
the trade here was centered upon 
the employe bonus plan voted by 
International Harvester Co. di- 
rectors this week, calling for the | 
payment of $4,400,000 in extra 
compensation, as compared with 
$2,300,000 last year. 
At the same time, IHC released 
through Sydney G. McAllister, 





--—-<6> 


| ager, 





| ference 
facturers 


11, The new home of | 


Some Question 
Need of Action, 


Surv ey Shows 


D ETROIT. That dealers in| 
various sections of the country | 
prefer a trade conference of the} 
entire industry under auspices of | 
the Federal Trade Commission, | 
rather than an investigation of | 
factory-dealer relations by that | 
body, recently urged by Congress- | 
man Withrow of Wisconsin, is} 
indicated by replies to ADN’s In- 
quiring Reporter this week. 

Since the Withrow resolution | 
was submitted to congress the 
National Automobile Dealers’ 
Assn. has suggested the con- 
ference as an alternative. The 
purpose of the conference would | 
be to work out fair trade prac- 


tice rules for the entire industry. | 


The outstanding point in the 
ADN survey, however, lies in the 


fact that most dealers feel that | 


they already have been able to 
improve their position through 
co-operative effort with their in- 
dividual factories, and that they 
prefer the conference plan rather 
than an _ investigation which 
would make them more or less 
witnesses rather than partici- 
pants. 


Answers received by ADN’s In- |} 


quiring Reporter are as follows: 
B. V. Stodghill, John Smith 
Co. (Chevrolet), Atlanta: 


ers and manufacturers to develop 
fair trade rules. 
doing this 


“T much | § 
prefer a trade conference of deal- | 





We have been | 
in the Chevrolet or-| 


ganization for several years with | 
fine co-operative results and if it | 


will work for it 
others.” 
Francis H. 
Kroger 
New York: 
of dealers 
under the 
federal trade 
would be a good thing if they 
would make their objective the 
investigation of the small fly-by- 
night dealer and his methods. The 
methods of these fellows are the 
bone of contention among the re- 
liable dealers who have to meet 
large overheads and cannot cope 
with his methods. I don’t believe 


us 


Pfaff, 
Jonas 
“A trade con- 
and manu- 
auspices of 
commission 


sales 


coln), 


the 


that a factory-dealer relations in- | 


should for | 


man- | 
(Ford-Lin- | 


PREVIEWING AND DISCUSSING the 


a 


Ee 


1938 Buick at zone meet- 


ings at various points last week was the legion of Buick dealers and 


distributors. Top, at the 


Cleveland zone 


meeting, left to right: 


vestigation as suggested by| Dealers Dan J. Nolan, E. D. Hopper, G. G. G. Peckham (standing), 
| C. A. Bailey, and A. C. Sellgren, zone manager. Second from top, at 


Withrow is neces- 
between the 


4) 


Congressman 
sary. Relations 
(Continued on Page 18, Col. 


St. Louis meeting, left to right: 


Salesmasters Paul F. Cooney, B. B. 


Dew, W. C. Sparks, E. J. Heiligers, Ray Crocker, Mike Wilson and 


sales manager, 


J. G. Chase. Third from top, also at St. Louis, left to right: A. P. Hann, 
GMAC regional manager, St. Louis; O. L. Waller, assistant general 
and Charles McKnolly, 
| Bottom, at the zone meeting in Buffalo, right to left 


Louis zone manager. 
: H. H. Johnson, 


St. 


president, the full details of the 
program to reward loyal workers. 

The disbursements are to be 
made shortly after the close of 
the fiscal year, ending Oct. 31, 
and the increased compensation, 
said McAllister, is due to the im- 
proved record of the company in 
earnings. 

Those who have been in serv- 
ice one year, but less than two, 
are to receive the equivalent of 
one week’s pay. Employes with 
two years, but less than three of 
service will receive two weeks’ 
pay. Those with three or more 
years of service will get three 
weeks’ pay as their extra com- 
pensation. 

The plan will affect approxi- 
mately 65,000 employes, in addi- 
tion to which the company has 
just appropriated to its pension 
fund $2,500,000 out of earnings for 
1937. 

Arrangements have been made 
to move the general offices of the 
company from the present loca- 
tion at 606 Ss. Michigan to the 180 





IAA Sets Dates 


CHICAGO.—Apr. 23-26 will be the 
dates of the 1938 annual Automotive 
Maintenance Exhibits to be spon- 
sored by the Illinois Automotive 
Assn. of Navy Pier here. A. J. Cole, 
manager of the show, said that 
plans are being formulated for a 
new floor set-up and a _ compre- 
hensive series of technical clinics. 





PUBLISHERS HAVE THEIR INNINGS with Pontiac executives 
at Pontiac’s 1938 preview party for the press. Shown conversing with 
H. J. Klingler, Pontiac president, top, left to right: M. C. (Babe) 
Meigs, publisher of the Chicago Examiner; Niles Trammel, NBC vice- 
president; Klingler; and H. A. Fitzgerald, publisher of the Pontiac 
Press. Below, left to right: Frank Gaughan, Detroit representative of 
Capper Publications; Charles MacGregor, Pontiac plant manager; C. 
P. Simpson, Pontiac general sales manager, and George M. Slocum, 
publisher of ADN. 





| panels, steering wheel rims, horn 


Buick assistant advertising manager; W. M. Elliott, GMAC, Buffalo; 
S. D. Fuson, vice-president Arthur Kudner, Inc., New York City; 
Harlow H. Curtice, Buick president; J. B. Nash, Buffalo zone man- 
ager; Heber Miller, Buick assistant general sales manager in charge 


| of the east, and N. B. Whitney, works manager of Harrison Radiator 


division, GMC. 


Smart Styling to Feature 
National Automobile Show 


(Continued from Page 1) 





| car will include them as running! signs devised by artists who spe- 


|cialize in such work. 

External lines continue to fol- 
low the general trend toward bet- 
ter streamlining and are marked 
by changes which not only lower 
wind resistance but make it easy 
to distinguish between 1938 and 
earlier models. Cleaner appear- 
ance without unnecessary projec- 
tions is the order of the day. 
Fenders are more deeply crowned 
and are either of streamline form 
themselves or are blended into 
the streamlines of the body. Some 
of the front fenders have recessed 
headlamps indicating further ef- 


board parts. Running boards, 
however, are being narrowed by 
the broadening of bodies to make 
more interior room, and on the) 
whole seem likely to be less con- 
spicuous than in some former 
years. 

Fabrics in soft mellow tones 
add richness to new interiors, but | 
are made with due regard to 
serviceability and ease of clean- 
ing. With them are blended a 
larger variety of plastics for fit- 
tings, especially on instrument 


buttons and garnish moldings | 
under windows. Plastics are|forts to merge these important 
pleasant to the touch, require no|units into the lines of the body 
applied finish, are highly endur-| rather than to make them sepa- 
ing and often possess translucent | rate entities. Tail lamps and even 
properties which add greatly to|license plate brackets are simi- 
their beauty. They are used again| larly merged into a unified whole 
this year for dome and other in-| aiming not only for neater ap- 
terior light lenses, but in new de-' pearance but for easier cleaning. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination o < NEWS which is timely, 
authentic and of value-—(ADN 6-10-1933) 
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“Where Angels Fear---’’ 


A’ THE RISK of being termed “factory-minded,’”’ ADN 
would once more like to call attention to the folly of 
dealers rushing in for restrictive laws in an effort to 
attain an end which no form of legislation can provide. 
With the re-opening of state legislative sessions only a 
few months away, there is likely to develop at this time a 
great agitation among dealers to press for trade-practice 
and price-control laws in the coming year. The big ques- 
tion in such legislation is whether or not the dealer in the 
long run will get more through the enactment of such laws 
than he has to pay out in tribute to them. 


ADN is neither unaware nor unmindful of the many dif- 
ficulties that beset the man engaged in retailing automo- 
biles. There are charges of factory pressure that in many 
cases are justified, but there is a big question whether 
blanket legislation, covering both the sheep and the goats, 
will not result merely in hobbling the sheep and letting the 
goats go about their merry way. 

Wise factory management long has recognized that its 
position in today’s market can be maintained and ex- 
panded only to the degree that its dealer body is able to 
maintain itself and expand. Many managers already have 
started programs to protect themselves through protect- 
ing their dealers, and the old law of free competition will 
soon force any laggards into line. 

Bad legislation, adopted now in good faith, may at some 
later date come back to bite the dealer as conditions 
change. We seriously counsel dealers to give deep consid- 
eration to the trends of the day before acting. Do not be 
one of those who rush in where angels fear to tread. 


Labor Outlook 


P VBING the past week word coming out of Detroit re- 
garding demands made at various plants may have 
given the impression that the Ol’ Debble has popped 
again. Actually leaders in the industry here are sincere in 
their belief and opinion that labor difficulties this year are 
likely to be less acute than in the early part of 1937. 


These opinions are not merely wishful thinking but are 
bolstered to a great extent by logic. This year at least 
machinery has been provided for settling disputes that 
may arise—and there is little question that they will 
arise. The champion can remain champion only so long as 
he remains fighting. Unions can claim a place in the work- 
er’s heart only so long as the worker can be convinced 
that he has need for a union. When this need does not 
exist, the union must create a need. 

Much of that is true in Detroit today. Unions must 
make demands in order to convince delinquent dues- 
payers that they are worthy of support. So demands will 
be made and disputes will follow. But this year, at least 
the machinery to settle these disputes is at hand. Early in 
1937, strikes carried on day after day while unions and 
management debated what type of machinery should be 
provided. But topping all this is the statement by W. S. 
Knudsen which as usual sums up the situation very com- 
pletely: “We have all learned to be reasonable.” On this 
basis we do not feel that the labor situation optimism is 
overdrawn. 


oe 


By GEORGE M. SLOCUM 


WHAT 
DETROIT 
NEEDS! 


The past two weeks 
in Detroit have 
demonstrated, be- 
yond all _ possible 
argument, the crying need for a 
convention hall and exposition 
building in this heart of the motor 
industry. The passenger’ car 
manufacturers apparently have 
finally arrived at the definite con- 
clusion that the most efficient 
and economical way to introduce 
their new models to the entire 
selling staff, including distribu- 
tors and dealers, is to bring them 
to a central point and demon- 
strate their selling features en 


masse. 
* * * 


MANY PLANS have been ad- 
vanced over the past many years 
for just such a building in De- 
troit. We are not without large 
halls and exhibition space as rep- 
resented by our Masonic Temple, 
Naval Armory, Olympia and the 
large hotel banquet rooms, but 
they are all inadequate for the 
proper display of new models and 
the proper care of the invited 
guests who come to see them. 

e £6 ¢ 


RECENTLY I SAT with a 
group of Detroiters, discussing 
this situation and although we all 
distinctly remembered that im- 
mediately following the war when 
a “war memorial” was planned 
for Detroit, a building along the 
lines of what is needed now, was 
proposed, placed on the ballot and 
voted on favorably by the citizens 
of this city. The plan was to clear 
several city blocks of old loit 
buildings at the very foot of 
Woodward Avenue on the Detroit 
river and there to erect a large 
convention hall with ample meet- 
ing rooms and exhibition space. 
The plans included a large roof 
garden restaurant with terraces, 
etc., overlooking the beautiful 
green waters of the Detroit River. 
Whatever happened after the citi- 
zens of Detroit gave this author- 
ity seems to be a mystery. 

oe * * 


TO ME it is plainly the duty of 
the Detroit Board of Commerce 
and the Detroit Tourists and Con- 
vention Bureau to center their at- 
tention on the _ possibility of 
bringing such a project to com- 
pletion in Detroit in time for next 
year’s showing. I believe that there 
would be ample support from the 
manufacturers and from every 
civic-minded person in Detroit to 
make this building the finest of 
its kind in the world. Obviously, 
it would be designed primarily to 
show automotive products to their 
very best advantage. 

* * * 


IT HAS BEEN suggested that 
the display might be made per- 
manent and by practical demon- 
Strations of processes of manu- 
facture, to attract thousands of 
visitors who come from all over 
the world, to see automotive 
products fabricated. The turn- 
stiles of Mr. Ford’s Greenfield 
Village and Rotunda demonstrate 
by actual experience what atten- 
dance could be expected from a 
permanent exhibit so located, in 
downtown Detroit. Far from 
competing with Mr. Ford’s exhibit 
at Dearborn, such an exhibition 
would only add to the number of 
attractions which Detroit has to 
offer the visitors from at home or 


abroad. 
* a * 


AT A TIME when federal gov- 
ernment money is available for 
projects such as this and at a 
very low rate of interest, it would 
seem logical to resurrect this 
idea and get it under way, and I 
am sure I can pledge the support 
of ADN to any group who will 
start actively at work on this 
proposal.—G.M.S. 


ity 


“WW here Angels Fear to Tread! 


In This 


The views expressed in this 


Corner 


column are those of our readers 


and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their a or ideas. 


Anonymous contributions will not be accepted but 


be observed upon request. 


Congratulations 


Congratulations on your splen- 
didly worded editorial about Mr. 
Lewis in the September 1ith edi- 
tion—W. S. JOHNSTON, Chrys- 
ler, Philadelphia. 


Gracias 


The Man at the Wheel Says— 
We extend our congratulations to 
ADN (Automotive Daily News) on 
the celebration of its 12th anni- 
versary which took place last 
week. Founded in 1925, this week- 
ly publication under the guid- 
ance of Publisher George Slocum 
has in 12 years gained the re- 
spect and admiration of the whole 
automotive industry. 


Perhaps no one individual is 
wholly responsible for the rapid 
growth of this trade journal, but 
we do have a personal feeling 
that Editor Chris Sinsabaugh de- 
serves his bit of credit for the 
widespread popularity of the 
weekly.—St. Paul News, St. Paul, 
Minn. 


Hand Signals 


Your editorial second to Thomas 
P. Henry’s suggestion for restor- 
ing compulsory hand signals is a 
sample of the “For Heaven's 
Sake, Do SOMETHING!” type of 
panic arising from contemplation 
of the safety situation. 

If, as you say, hand signalling 
is practically as dead as the dodo, 
there’s a reason. It is simply 
this: Hand signals are either im- 
practical or ineffective when 1. 
in the rain, 2. in icy weather, 3. 
after dark. No law can change 
that fact! 

What the cause of safety needs 
is more scientific application, less 
wishful thinking. — POLAND C. 
ABY, Chicago. 


Used Cars 


A client of ours in Melbourne, 
Australia, finds himself in some- 


confidence will 


what a predicament on the used 
car question, and writes me as 
follows: 


“Some years ago the writer 
was able to secure from the 
‘Cleveland Plain Dealer’ a copy 
of their used car campaign, which 
was used in Victoria with con- 
siderable success. 


“The writer secured the co- 
operation of several Melbourne 
papers, and through publicity and 
other means, was able to in- 
fluence quite an improvement in 
the used car position. 


“History has now repeated itself, 
and the used car position is 
serious. We should therefore ap- 
preciate it if you could secure 
for us any campaigns that have 
been successfully put over by 
dealer associations or by news- 
papers in conjunction. We have in 
mind the ‘Cleveland Plain Dealer’ 
campaign above referred to, and, 
as a matter of fact, we have 
written to the editor of this paper 
to see if they have had anything 
of later production that they 
could send, and have told them 
you would pay anything within 
reason for the material supplied. 





“There may be other sources of 
contact open to you, and we 
should be glad of any assistance 
you can render.” 


I am addressing you on the 
matter as you have many sources 
open to you, and may know of 
some successful campaigns which 
have been waged in this country, 
and possibly you can help us to 
secure information which we can 
pass on to our clients in Aus- 
tralia. 

Any advices which you can 
give us will be greatly appreci- 
ated.—L. L. Beegle, Vice-Presi- 
dent Frenchurch Export Corp., 
New York. 


ADN’s editorials present an au- 
thentic interpretation of news vital 
to the industry. 
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“AGAIN - WAY OUT 
AHEAD IN SIYLET 


That’s What Thousands of Enthusiastie 
Oldsmobile Dealers and Salesmen Are 


Saying About The New 1938 Models Now 


on Convention Preview at Lansing, Mich. 


“Greatest roll call of features ever announced in 
popular priced cars. We’re set for a record year!” 


“Never saw such smart and dashing new designs. Here’s styling 
that gives us the jump on eve rything else in the field. With Olds- 
mobile stepping out ahead again, watch us go to town in 1938!” 


LDSMOBILE dealers are off to a flying head-start for 1938! The 

greatest series of dealer conve ntions in Oldsmobile history are now 
going on at Lansing, Michigan. Thousands of dealers and ‘salesmen 
1ave already previewed the new 1938 models and taken delivery on 
their first cars. New Oldsmobile Sixes and Eights in volume are daily 
rolling off assembly lines—heading for Oldsmobile showrooms through- 
out the nation. Never in Oldsmobile’s 40 years have any new model 
cars been greeted with such enthusiasm as the 1938 Oldsmobiles. 
"W ay ahead i in style, with dashing new style-leader lines—'way ahead in 
engineering, offering the sensational new Automatic Safety-Transmis- 
sion—Oldsmobile’s new models are designed and built to make 1938 
another record-breaking, money-making year for Oldsmobile dealers, 


WRITE FOR INFORMATION 


D. E. Ralston, General Sales Manager, 

Oldsmobile Division, General Motors Sales Corporation, 

Lansing, Michigan. 

I, too, am interested in stepping out with Oldsmobile for 1938. Please send me, in confidence and without 
obligation on my part, complete information on Oldsmobile’s 1938 Cars, Sales Plans and Franchise. 





ON 





“This new Oldsmobile Automatic Safety-Transmis- a —_= 
sion is sure to be the driving sensation of the year!” a ee bininieiann 
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U. S. Motor Exports 1 in July Top °36 by 3 Per Cent 


i | United States 


| Australia ranking 


| figures. 


| Passenger Car 


Ritis Abroad 


Hit 19,115 Units) 


Daily Nev 
Automotive 


Special to Automotive 
WASHINGTON. 


|products 


ued at. $30,669,383 
$17,754,406 in July, 1936, 
crease of approximately 
}cent, according to the U. 
jreau of foreign 
commerce. 

Foreign sales of passenger cars 
of United States origin totaled 
19,115 units, valued at $10,531,006, 
in July of this year 
with 12,531 units, valued at $6,576,- 
588, in the corresponding month 
of 1936, statistics show. 


in- 
per 


an 
73 


at $9,505,175, compared with 9,725 
units, valued at $4,947,973, re- 
corded in July, 1936, it was stated. 


The Union of South Africa was 


for passenger cars of American 
manufacture in July of this year 
and was followed in order by Aus- 
tralia, Argentina, and Belgium. 
South Africa was also the lead- 
ing foreign market for motor 
trucks during the month with 


| Argentina, Belgium, Japan, Mex- 


Brazil, and 
in the order 
named, according to department 


|ico, British India, 





| Common Carrier 


Bid Questioned 


(Continued from Page 1) 


EXECUTIVES JOINED DEALERS and salesmen at Oldsmobile’s 
sales presentation program in Lansing this week. It was attended by 


more than 8,500 dealers and salesmen. 
Ralston, general sales manager of Oldsmobile; C. 


Top, ~— to right: D. E. 
. McCuen, general 


manager; H. A. Travellyan, assistant general aS manager, and 


H. J. Cupper, eastern regional manager. 


Middle, dealers and sales- 


men inspect the Olds factory. Bottom, the visitors, who arrived in 
special trains to attend the annual sales convention, stepped directly 
into special buses that carried them to the Olds Engineering Bldg. since the Chicago Motor Club 


Klingler Sets 1938 


Quota 


At 300,000 Pontiac Cars 


PON TIAC.—Pontiac Motors | ing 
already has produced more than | 


5,000 of its new 1938 models, and | 


production of the new type 


is | 


now close to 1,000 units a day, | 


H. J. Klingler, general manager, 
told 300 guests of the division at 
a press preview Wednesday. 
Klingler stated that in 20 years 
in the automobile industry, this is 
the first year in his experience in 
which it was possible to get the 
assembly line started on new 
models ahead of the original | 
schedule. It was also the short- | 
est inventory shutdown in his ex- 
perience, the assembly line hav- 


| 
| 


ing continued on 1937 production | 
well into August and was turning | 


out completed 1938 models 
Sept. 7. 

Klingler told the 300 newspaper, 
magazine and other media repre- 
sentatives that 


by 


and that, although the company 


shattered practically every exist- , 


extensive plans | 
have been laid for the 1938 season, | 


|ing Pontiac record during the 1937 
model run, plans for 1938 call for 
an increase of at least 20 per cent 
over that in the year just ended. 


During the 1937 model run, de- 
spite stoppage for five weeks dur- 
ing the busiest production season 
of the year, the company built 
236,000 new Pontiacs for the 
greatest year on record. The pre- 


|operations are identical and the 
| responsibilities to the shipper are 
the same as those of any common 
carrier. Applicant holds himself 
out to move motor vehicles for 
anyone who may request it to 
destinations in any of the states 
for which application is made.” 

Examiner Later recommended 
ICC approval of a certificate to 
transport automotive vehicles 
over irregular routes between De- 
troit and points in Alabama, Ar- 
kansas, California, Georgia, Ken- 
tucky, Michigan, North Carolina, 
Oregon, South Carolina, Tennes- 
see, Texas and | Washingten. 


‘No Fuel to Drunks’ 
Drive Gains Ground 


CHICAGO.—Is refusal to sell 
gasoline to drivers under the in- 
aoe of liquor the solution to 
the drunken driver problem? 

The idea is gaining ground here 


launched a campaign to enact 
| local and state legislation with 


such a prohibition upon gasoline | 


dispensers. 

A city ordinance is in the proc- 
ess of being drawn up, and an 
| effort is being made to supple- 
| mont it with a bill in the state 
legislature later. 


ADN’s Almanac, published once a 
year, is considered THE reference 
book wherever automotive informa- 
tion is desired. 


exported from the| 
in July were val-| 
compared with | 


S. bu-| 
and domestic 


compared | 


Sales abroad of motor trucks | 


amounted to 15,114 units, valued | 


the first ranking foreign outlet | 








OLDEST OF DETROIT’S Dodge dealers, Thomas J. Doyle, left, 
was one of the first to get under Dodge’s banner back in 1914. He is 


shown with A. vanDerZee, Dodge 
conclave in Detroit this week. 


general sales manager, at a dealer’ 


Cad.-LaSalle Retail Meeting 
To Celebrate Best Year 


DETROIT. Cadillac - LaSalle 
will celebrate its greatest sales 
year Tuesday and Wednesday, 
when the retail sales organization 
gathers in Detroit to hear details 
of the 1938 program. 

More than 1,200 distributors, 
dealers and key salesmen from all 
parts of the country will convene, 
with attendance expected to be 50 
per cent larger than a year ago. 

All of the business sessions will 
be held at Masonic Temple, where 
on Tuesday night W. S. Knudsen, 
president of General Motors; R. 
H. Grant, vice-president of the 
corporation, and Nicholas Drey- 
stadt, general manager of Cadil-- 
lac-LaSalle, will speak. D. E. Ah- 
rens, sales manager of Cadillac- 
LaSalle, will act as toastmaster. 

The new Cadillacs and LaSalles, 
which will not be publicly shown} 
for another month, are to be in- 
troduced at Masonic Temple Tues- 
day morning. 

The speakers in the afternoon 
are: J. M. Roche, business man- 
agement manager; F. J. Denney, 


advertising manager; R. L. Rick- | 


enbaugh, sales promotion man- 
ager; E. T. Smith, organizational 
manager, and W. A. Houser, gen- 
eral parts and service manager. 
“Five Smart People,” 
picture developed around the 1938 | 
car, will wind up the meeting. 
Immediately after the Detroit) 
convention, three sales groups 
leave for a series of field meetings. 


Headed by Ahrens, a group that 
includes Crockett, Denney and 
Rickenbaugh, is to visit Montreal, 
New York, Boston, Chicago, St. 
Louis, Los Angeles, San Francisco | 
and Seattle. 

The second group, consisting of 
R. L. Newton, assistant Cadillac-| 
LaSalle general sales manager in| 
charge of the east; Houser; James 
R. Adams, general manager of 
MacManus, John & Adams, Inc.; 
and G. D. Sills, of the sales pro- 


motion department, covers Pitts- 





vious year’s production was 173,- | 


137 new Cars. 
“We have set up a quota of 300,- 


000 cars for 1938, and have every | 
hope of realizing that quota if | 


unforeseen 
cloud the horizon,” Klingler said. 

“This will parallel the orderly 
and steady increase which has 


interruptions do not | 


taken place at Pontiac during the 


past few years.” 


For news of the men 
world, read | 


who make| 


PACKARD’S PREVIEW LUNCHEON saw the following at 
of the tables, left to right: C. D. Wight, Automobile Topics; D. B. cm | 


news in the automotive 
Chris Sinsabaugh’ s authoritative | Curtis Publishing Co.; Alvan Macauley, president of Packard; Larry 
| Meyers, General Outdoor Advertising. 


“Sparks” column. 


burgh, Philadelphia, 


a motion | 


Washington, 
Atlanta and Jacksonville. 

E. F. Upson, assistant general 
|sales manager in charge of the 
west; George W. Otto, service 
promotion manager; R. F. O’Neill 
lof MacManus, John & Adams, 
Inc.; and E. S. Cockrell of the 
sales promotion department, will 
hold meetings at Kansas City, 
Tulsa, Dallas, New Orleans and 
Memphis. 


Packard Spends 
| $13,000,000 For 
1938; Ups Price 


DETROIT.—Completing a four- 
|year $29,000,000 program of ex- 
| penditures in new development 
and equipment including $13,000,- 
|000 now being spent in prepara- 
| tion for 1938, Packard will offer 
its 120 and Six on a longer wheel- 
|base and with all steel bodies. 
Prices will be increased from 8 
to 16 per cent. 

Speaking at a press preview of 
1938 models, Alvan Macauley, 
Packard president, declared that 
in the year ended Aug. 31, out- 
put of the company almost 
| doubled the 1936 total. 
Continuing, Macauley said: 
“One of the results of the de- 
| pression was to slow down the 
buying of the larger more costly 
cars to a point where all the 
business in this field annually 
would not reach our 1929 produc- 
tion of 52,000 cars. It was the op- 
portune time to launch the smal- 
\ler car Packard had been plan- 
ning. 

“During the 1933-34 model 
year our production was 7,536 
cars. In the 1934-35 model year, 

when we had obtained a start on 
our 120 program, we raised this 
to 32,275 cars. Our production in 

1935-36 exceeded that of any other 
year in our history, reaching 62,- 
686. Again in the year ending 
Aug. 31 last we almost doubled 
the production of the previous 
year. It was in this year that our 
Six was added to the 120 in the 
|lower priced field. 
| “Packard now has two automo- 
bile factories in its one plant 
here in Detroit. Each is complete 
and turns out more of the fin- 
ished automobile than any other 
one automobile plant in the 
world.” 


Buys Idle Plant 


MILWAUKEE.—Sales of an idle 
| Plant here to the Milwaukee Gear 
Co. for $25,000 was authorized Sept. 
e|17 by Circuit Judge Walter Schinz. 
Ervin F. Brisch, vice-president of the 
gear firm, declared that the plant, 
which is 120 by 180 feet, will be 
! converted into a machine shop 





[ 


, 
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FOR SALES, ADVERTISING, AND 
RESEARCH EXECUTIVES WHO WANT 
THE ANSWERS TO THESE QUESTIONS 


What per cent of new car buyers Jook at your car? 


WHEN YOUR 
CAR IS BOUGHT 


How many have demonstrations? 
What per cent of those looking at your car buy your car? 


What do they trade in? 


What per cent of new car buyers looking at your car buy a com- 


WHEN 
YOUR COMPETITORS 
1g BOUGHT 


petitive maker 


How many, after having a demonstration of your car, buy an- 


other make? 


What makes do they buy? 


What do they trade in? 


Why don’t they buy your car? 


CARS CHECKED BY SURVEY 


FORD DODGE 
CHEVROLET PONTIAC 
PLYMOUTH OLDSMOBILE 


Further exploring the market for new car sales, 
Redbook sponsors another survey*—this time among 


new car buyers exclusively. 


We believe automotive sales, advertising, and re- 
search executives will accept this survey as honest, 
accurate, and helpful. Results are now being cross- 
tabulated in New York, and copies will be available 


BUICK NASH 
PACKARD DE SOTO 
CHRYSLER STUDEBAKER 


within a few days. You will see that through the 
regular readers of the general magazines alone, you 


can reach 28.2% of new car buyers. 


Have your secretary call George Nelson in the 
Fisher Building (Madison 1665) so that he can 
send or bring you those facts that are as helpful as 
they are timely. 


*Survey conducted in September among 2400 buyers of new cars 
since May. Names of buyers supplied by R. L. Polk & Co. 


REDBOOK MAGAZINE 


SELL THE FAMILY, AND YOU SELL ALL 


FISHER BUILDING, DETROIT 


230 PARK AVENUE, NEW YORK 
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Reeves, Benson Will Address NASFC Conclave 





Individual Carton 
Now Offered for 


Bendix Starters | 


ELMIRA, N. Y.—The Eclipse | 
Machine Co., manfacturer of the | 
Bendix Starter Drive, announces | 
a new merchandising program. | 
Each Bendix drive replacement | 
sprihg is now offered in an indi- 
vidual blue and white carton | 
which is said to have real display | 
value. 

The individual cartons are said | 
to offer the following advantages: | 
The package plainly shows the} 


NOT SO LONG AGO Harry Shorter, left, was Detroit city 
manager of the Dodge organization; Jim Hughey, right, was Shorter’s | 
correct part number as well as an | assistant. Jack Hutchins, center, as manager of the Detroit region of 
abridged equipment list of cars| Dodge, supervised the activities of both men. Then Hughey decided 
and trucks using that particular | to take his own medicine and become a Dodge dealer himself. In this 
spring; stocking and handling is| he was followed up by Shorter who set up a dealership of his own. 
made easier and more conven-| The three are shown at a Dodge dealer meeting, held in Detroit 
ient; additional protection is given. | this week, 





STUDEBAKER said: 


“Kor 1938 we want the most 
perfect riding car we can build”’ 


—and we said: 


|Finance Group | 


Will Get 


Views of Makers, Dealers 


Special to 
CHICAGO.—Viewpoints of mo- 
tor car manufacturers and deal- 


|ers on financing operations and 


other subjects will be given here 
next week during the fourteenth 


|}annual meeting of the National 
| Assn. of Sales Finance Compa- 


nies at the Stevens Hotel. 

A release of the program in 
final form at NASFC headquar- 
ters lists Alfred Reeves, vice- 


| president and general manager of 


the Automobile Manufacturers 
Assn., as a featured speaker at 
the opening session Wednesday, 


Automobile Industry Outlook.” 
On the following morning, A. N. 


National 


Automobile Dealers 


“Houdailles will help you get it!” 


Months ago Studebaker determined that their 
1938 models would be the finest riding cars they 
could possibly build. A short time later they 
enlisted Houdaille engineers to work with them conclusion. 


toward The result was Houdaille 


Hydraulic Suspensions especially engineered for 
Studebaker — and a fine new line of cars with 


that goal. 
is best qualified to work 


superlatively smooth rideability and remarkable 
high-speed stability as outstanding sales assets — 
“the new Miracle Ride,” as Studebaker terms it. 


New York Show Headquarters: Suite 638, Biltmore Hotel 


That Studebaker should have turned to Houdaille 
for help was no mere happenstance — and having 
turned to Houdaille, the result was a foregone 
For the record of thirty-six years’ 


accomplishment clearly indicates that Houdaille 


with any motor car 


builder in achieving a more nearly perfect ride. 
And to that end, Houdaille is always eager to place 
the vast wealth of its experience and engineering 


resources at the disposal of any manufacturer. 


HOUDAILLE HYDRAULIC SUSPENSION 


HOUDE ENGINEERING CORPORATION - 


A Division of Houdaille-Hershey Corporation 


BUFFALO, N. Y. 


P. Ae 3 GG 


Automotive Daily 


News 

Assn., will lead off the program 

with a talk on “Used Car Con- 

trol and Other Dealer Problems.” 
An intensive campaign to bring 


|}out a large attendance has been 


carried on at association head- 
quarters under direction of Glenn 
B. Ryman, president. It is stated 
that, due to the interest in the 


| Subjects to be discussed, a near- 


record turnout is expected. 
Group meetings will supple- 
ment the general sessions, in ad- 





dition to which there will be elec- 


| tion of officers, reports by com- 
Sept. 29. His subject will be “The 


mittees and other business. A 


|banquet Thursday evening will 
| follow the sessions. 
Benson, general manager of the 


Among the subjects to be cov- 
ered at the convention will be 
banking and sales financing; in- 
dices of installment credit; terms 
and liquidity; ways whereby fi- 
nance companies can reduce col- 
lision losses; a standard delin- 
quency charge; operating routine, 
and a proposed insurance contract 
form. 


GM Oversea Sales 
In August Exceed 


Last Year by 9.2% 


DETROIT. Sales of General 





| Motors cars and trucks to dealers 


|}in overseas markets during Au- 
| gust reached 27,253 units, an in- 
| crease of 9.2 per cent over August 
| last year. 

In the first eight months of 
| 1937, sales of 246,415 represented 
}an all-time high volume for that 
| period, and an increase of 10 per 
}cent over the first eight months 
(of 1936. For the 12 months 
| through August, 1937, sales totaled 
| 347,246 units—an increase of 10.2 
per cent over the 12 months ended 
| Aug. 31, 1936. 

These figures include the prod- 
j}ucts of the corporation’s Ameri- 
}can, Canadian, English, and Ger- 
man factories sold outside of the 
United States and Canada. 


‘Farmer Income 
Cheers Northwest 


MINNEAPOLIS.- e" cash farm 
|}income of more than $500,000,000, 
rolling in at the rate of over 
$2,427,000 each day in the north- 
west, tops off the bright prospects 
for the 1937 crops, according to a 
survey made by the agricultural 
editor of a Minneapolis news- 
paper. 

“Farmers have already received 
$514,584,000 cash in Minnesota, 
North Dakota, Wisconsin, Mon- 
tana and South Dakota from 
three sources,” this informant de- 
clared. “This money came from 
crop sales, livestock-dairy-poultry 
sales and the AAA payments. This 
is $34,482,000 more than the in- 
come of the same period in 1936 
from the same sources. 

“Of this total, crops brought 
$67,724,000, while the cow-sow- 
hen-steer-sheep sales yielded $379,- 
681,000, a total of $448,405,000 for 
the combined crop-livestock sales. 
The soil conservation payments 
were only $66,179,000.” 


L.A. Dealers to Celebrate 


With Silver Jubilee Show 


LOS ANGELES.—Motor car 
dealers here will celebrate their 
twenty-fifth anniversary with a 
silver jubilee automobile show in 
the Pan-Pacific Auditorium Oct. 
30 to Nov. 7, inclusive. Decora- 
tions symbolic of the silver jubilee 
will exceed previous shows “in 
splendor and pretentiousness. 








William Ogg Fitzgerald’s famous 
cartoons appear exclusively in Auto- 
motive Daily News. 





t A. 2 PNM LEO te At er Ran a 


s The thirty-eighth annual Chicago 
Automobile Show opens this year on 
Saturday, November 6. It closes a week 


later, November 13. 


Where will the sales of YOUR automo- 
bile or YOUR particular automotive 
accessory stand when the curtain drops 
on the industry's 1938 presentation to the 
Chicago public? Where will they stand 
at the end of each day? 


Last year, Cook County, Illinois (Chicago 
and suburbs) ranked first in the United 
States in new car sales .. . topped Los 
Angeles, Detroit, New York, Cleveland, 
Pittsburgh, Philadelphia and St. Louis in 


the order named .. . absorbed 119,400 


units off the assembly lines. 


And last year ...asin other years... 
The Chicago Daily News carried more 
Automotive Advertising than any other 
newspaper in Chicago—morning, even- 
ing, or Sunday ... just as it has for the 
first eight months of 1937.* 


That leadership in linage is a tribute to 


the Home Coverage circulation of The 


Chicago Daily News .. . evidence of the 


value to be found by advertisers in the 
columns of a newspaper welcomed into 
the homes of over 430,000 Able-to-Ruy 


families every week-day evening. 


Place your 1937-38 advertising in the 
medium that others have found so profit- 
able ... The Chicago Daily News. 


*Source: Media Records, Inc. 





THE CHICAGO DAILY NEWS AUTOMOBILE STAFF 


@ JOHN JENKINS, Automobile Editor of The Chicago @ H. A. (“SOX”) FLETCHNER has been with The. Chi- e J. RAY SCOLARO, JR., is manager of the Detroit 
Daily News, has an exceptional understanding of the cago Daily News since 1919 and has béen in charge Office of The Chicago Daily News . .. has spent 
problems of the industry ... writes “Motor Sparks” of Automotive Advertising since 1921 ... has an ex- nearly his entire lifetime in Detroit, close to the in- 
very day in The Daily News .. . and enjoys a large tremely wide acquaintanceship with the executives of dustry .. is thoroughly known to automobile and 
eader audience. the industry. agency men. 





THE CHICAGO DAILY NEWS 


Chicago's HOME Newspaper 
WITH THE MOST VALUABLE CIRCULATION IN THE CITY 





DETROIT OFFICE: 4-119 General Motors Building, Telephone Madison 1024 
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Pneumatic Tires Seen for 70% of 1938 Tractors 





Crude Rubber 
Consumption Off 


29% in August 


NEW YORK.—Consumption of 
crude rubber by manufacturers in 
the United States during August 
is estimated at 41,456 long tons, 
which compares with 43,650 long 
tons during July. The August con- 
sumption is 5 per cent under July 
and 11.4 per cent under August a 
year ago, according to statistics of 
the Rubber Manufacturers Assn. 
Consumption for August, 1936, was 
46,777 (revised) long tons. 

This organization reports gross 
imports of crude rubber for Au- 
gust to be 48,785 long tons, an in-| 
crease of 24.7 per cent over the| 





July figure of 39,108 long tons and 
14.6 per cent over the 42,562 long | 
tons imported in August, 1936. 


PRESIDENTS OF THREE LARGE rubber companies dine with 
H. C. Merritt, vice-president Allis-Chalmers Co., and chairman of the 
executive committee Farm Equipment Institute, at the SAE tractor 
section dinner in New York last week. Left to right: Merritt; P. W. 
Litchfield, president Goodyear Tire & Rubber; S. B. Robertson, 
president B. F. Goodrich, and J. W. Thomas, president Firestone 
Tire & Rubber Co. 





WHAT 


he sar 


goes! 


Here’ a tireless talker—with a lot of good ideas and 


good information. Out of 


130,000 cars sold to 


AMERICAN BOY families in twelve months, in 
over 65,000 cases boys like him, AMERICAN BOY 
subscribers, had the final say when their families 


bought new cars. 
The boys talked brakes, 


cylinders, driving-com- 


fort, oil and gas consumption. And their mothers 


and fathers listened and learned. . 


. signed the con- 


tract, according to the boys’ opinions! 
That is one fact—reported by automobile dealers 
to the AMERICAN BOY. Here are some others— 


Automobiles are owned by 94% of the 
AMERICAN BOY homes. 
60% of the AMERICAN BOY subscribers drive 


the family car .. 


+ Or Cars. 


41% of the AMERICAN BOY families bought 
130,000 new cars last year. 
51% (66,300) of those sales were decided by 


the boy. 


In 68% of those 130,000 sales, the boy inspected 


the car. 


And... dealers tell us... 


a boy helps make or 


break the sale in 80% of all new-car purchases! 


Here, then, in the AMERICAN BOY, are over 
600,000 reader salesmen . . . 78% of high school age, 
or older . . . boys in years, but men in influence. What 
they say goes—more often than not—when the fam- 
ily buys a new car, new tires, or gasoline. You can 


hire these boys to sell for 


you for $1700 a page. 


December forms close October 1oth. 


YOUTHS 


combined urit 


The 


merican 


DETROIT 


co MPANION 


300 Attend SAE Regional 
Meeting Held in Akron 


AKRON.—Three hundred who 
attended the _ regional 
meeting of the Society of Automo- 
tive Engineers here for three days 
of sessions last week heard pre- 
dictions that in 1938 no less than 
70 per cent of new tractors sold 
would be on pneumatic rubber 
tires. 

Meeting to co-ordinate activities 
}and exchange information, out- 
|standing men in the tractor, 
|farm implement and tire manu- 
facturing industries were among 
those present, including presi- 
dents of three large rubber com- 
panies, P. W. Litchfield, of Good- 
year; S. B. Robertson, of Good- 
rich, and J. W. Thomas, of Fire- 
stone. In charge of the meetings 





Founded 
1827 


OY 


MICHIGAN 


tractor | 


| tial 





and tire industries. 


|Tire & Rim Assn. 
|to establish standards for tires, 
| rims, 
| tractor ' 
| by C. L. Wenzel, of Detroit, presi- 
ident of the association. He said 


| wheels 
| with rubber tires on farm trac- 


| hoard 
| Corp. have elected L. C. Josephs jr., 





were Elmer McCormick, chief en- 
gineer of John Deere Tractor Co. 
and C. E. Frudden, chief engineer 
of Allis-Chalmers Manufacturing 
Co. Keynote speaker of the trac- 
tor and implement industries was 
H. C. Merritt, chairman of the 
executive committee, Farm Equip- 
ment Institute and general man- 
ager of Allis-Chalmers Co. 

Support of the prediction that 
a big majority of 1938 tractors 
will be on rubber is given by the 
brief five-year history of the trac- 
tor tire industry which equipped 
5 per cent of tractors sold in 1933; 
7 per cent in 1934; 10 per cent in 
1935, 20 per cent in 1936 and 45 
per cent in 1937. 

While accurate percentages on 
farm implements equipped with 
pneumatic tires are not available, 
rapid swing of such implements 
as small combines, mowers (es- 
pecially for highway work), field 
hay balers and many others to 
rubber tires indicates the progress 
being made in this field. 

Estimates place at 40,000,000 the 
number of wheels on farm vehi- 
cles now in use which are poten- 
market for change-over to 
pneumatic tires, with increased 
efficiency and economy of oper- 
ation as results. 

Of particular interest to farm- 


|ers was a paper presented by R. 
| P. Gaylord, in charge of tire test- 
|ing for Goodyear, which outlined 


with slide film illustrations a se- 
ries of tractor tire tests con- 
ducted over a long period under 
joint sponsorship of the tractor 


H. W. Delzell, B. F. Goodrich 
Co., addressing the session on use 


| of water in farm tractor tires, de- 


tailed exhaustive tests which dem- 
onstrated advantages of such ap- 
plications over metal weights. 
Function and operation of the 
in its efforts 


wheels and tubes for the 
industry were discussed 


that the association’s membership 


| represents 95 per cent of tire and 


tube production, 10 per cent of 


rim, automotive wheel and valve 


production. 
Importance of selecting pneu- 
matic tractor tires of adequate 


|capacity to give satisfactory du- 


rability under the conditions of 
the operation for which equip- 


| ment is intended was emphasized 
‘by J. G. Kreyer, Firestone Tire 


& Rubber Co. 
New methods of testing tractor 


tires with the aid of motion pic- 
|tures were discussed in detail and 


demonstrated with projection of 
films made in the field by A. W. 
Bull and M. K. Jessup, U. S. Rub- 


| ber Products, Inc., Detroit. 


Development of methods for 


manufacturing various types ; of 
for use in conjunction 


tors and implements was dis- 


| cussed by John H. Ploehn, works 


manager of French & Hecht, Inc., 
of Davenport, Ia. 


| Richmond Chain Store 


Tax Plan Is Killed 
RICHMOND, Va. (UTPS).—An- 


| other city revenue-raising scheme 
| went into the discard when cflain 
| store interests supported by local 


organizations and individual citi- 
zens, shot full of holes the Hirsch- 
berg plan to levy a tax of $250 
on each store in a chain. 

By unanimous vote of the three 
members, the council committee 
on license revision recommended 
the ordinance for rejection, there- 
by killing it effectively. 


Josephs Is Elected 


LONG ISLAND CITY, N. Y.—The 
of directors of Mack Mfg. 


chief engineer as vice-president and 
a member of the board. 
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There is one New York newspaper which reaches through come group but to all youthful-minded New Yorkers, 

every income group to appeal to the young-minded .. . from sixteen to sixty, who demand in a newspaper the 

the open-minded . . . the people who will not drive a same style, snap, power and pulse-quickening performance 

shabby car, who burn up gas and oil, who wear out tires that they look for in their automobiles. 

... and that is the New York Journal-American. d : 5 
As a ready market place for cars, oil, gasoline and tires 

the Journal-American is a never failing source of results. 





Glance through this newspaper and visualize the type of 
person who reads it. Superb news coverage; lively, color- 
ful writing. The most distinguished group of feature 


writers on any American paper. A wealth of news-photo- 3 SHOW DATES WORTH REMEMBERING 


graphs. Small wonder that it has attracted the largest 
evening-and-Sunday family circulation in America! SUNDAY, OCTOBER 24 

. : , 2 Sear TUESDAY, OCTOBER 26 
, Cheek this sonenship Soren nor York . weeny SUNDAY, OCTOBER 31 
eunernen ang a Fone mean tang et ner — The days upon which the Journal-American will pub- 
The Journal-American belongs to no certain class or in- lish special SHOW SECTIONS distributed to America’s 


Largest Home-Going Circulation. ic 


NEW YORK JOURNAL-AMERICAN 


EVERY EVENING--OVER 650.000... EVERY SUNDAY--OVER 1.000.000 


|. NATIONALLY REPRESENTED BY HEARST INTERNATIONAL ADVERTISING SERVICE . . RODNEY E. BOONE, GENERAL MANAGER 


Aug. Car Output 
In Canada Is Up 
130% over 1936 


MONTREAL. 
130 per cent was shown in pro- 
duction of automobiles in Canada 
during August when the output 
amounted to 10,742, 
in August, 1936, the dominion bu- 
reau of statistics reports. 

Passenger cars produced 
taled 5,814 of which 661 were for 
the Canadian market and 5,153 for 
export. Output of trucks amount- 
ed to 4,928, of this number 2,226 
were for sale in Canada and 2,702 | 
for export. 

Output of motor vehicles in the} 
eight months ended August 
amounted to 157,254, a gain of 30 


An increase of 


against 4,660) 


to- | 





per cent against 121,083 in the 
same period of 1936. 
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NSPA Automotive Index Rises 14% During Aug. 


PILOTING ONE OF THE ATTENDEES at Chevrolet’s organiza- 
tional conclave in Detroit this week, is J. M. Hendrie, of the central 
The guest is K. M. Chase, right, 


office welcoming committee, left. 
' Pacific coast regional manager. 
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1—No. 8900 Schrader Tube Vulcanizer. 


2—No. 
3—No. 
3—No. 
2—No. 
1—Tube Roughener. 


Uses the famous Shaler method 
of vulcanization 


HEAT UNITS IN SEALED 
ENVELOPES FURNISHED 
WITH ADDITIONAL VALVES 


15 RH Valves with Heat Units. 
25 RH Valves with Heat Units. 
35 RH Valves with Heat Units. 
50 RH Valves with Heat Units. 


ae. 
SCHRADER TUBE VULCANIZER SET! 


The No. 8900 All-Purpose Vulcanizer applies any 
type of standard valve that is made for vulcanization, 
without the use of special attachments. It will also 
apply all standard Shaler patches. Fresh heat unit for 


each job insures uniform and perfect cure. No me- 


chanical element to fail. No wir- 
ing, or other electrical problem. 
Requires no attention—set it and 
forget it! Just bolt to bench any- 


where. Ideal for service car use. 


A. SCHRADER’S SON 


mov 





DS 


REGULAR SUPPLIER 


BROOKLYN, N. 


Division of Scovill Manufacturing Company, Inc. 


ae (oa h 


\First Eight Months Exceed 


°36 Period by 7 Per Cent 


According to the 
Na- | 


DETROIT. 
automotive sales index of the 
tional Standard Parts Assn., sales 
for August advanced 14 per cent 
to hit the index figure of 149, as 
compared with 131 for July and 
142 for August last year. Average | 
monthly sales for the first eight 
months of 1937 reached 145, 7 per 
cent above the comparable period 
of 1936, when the mark was 155. 

Replacement parts shipped to} 
wholesalers in August increased 
9 per cent from 120 in July to 131. 
However, this is 5 per cent be- 
low August, 1936. Average monthly 
sales for the first eight months of 
this year were 124 or 1 per cent 
ahead of eight months last year. 

Shop equipment and _ tools| 


{shipped to wholes 





alers in August 
showed an increase over July of 
11 per cent from 145 to 161, which 
is 10 per cent over August last 
year. Average monthly sales for 
the first eight months registered 
149 or 6 per cent ahead of last 
year. 

Original equipment shipped to 


|vehicle manufacturers in August 


advanced 5 per cent from 204 to 
215. This is 51 per cent ahead of 
August last year which registered 
142. Average monthly sales for the 
first eight months registered 262 
which is 45 per cent ahead of last 
year’s figure 180. 

Export shipments for August 
advanced 5 per cent from 123 in 
July to 129 in August, or 37 per 
cent better than August, 1936. Av- 
erage monthly export shipments 
for the first eight months of this 
year was 128 or 33 per cent ahead 
of eight months of 1936. 


City Motor Death 
Top 1936 by 12% 


WASHINGTON. — Automobile 
deaths in 122 major cities during 
the week ending Sept. 11 totaled 
202, 43 more than the correspond- 
ing week of last year according to 
the bureau of the census. 

Fatalities in the 122 cities dur- 
ing the first 36 weeks of 1937 to- 
taled 6,265 compared with 5,584 
for 1936, an increase of 12 per 
cent; it was stated. 

Fatalities from 
accidents occurring 


vehicle 
the 


motor 
within 


| city limits of certain major cities 


| for the first 36 weeks of this year 


| together 


*Dealer Price 


Ee 


SEND YOUR 
ORDER TO YOUR 
NOW !. 


¥ 





with comparisons with 
the corresponding 1936 period, fol- 
low: Baltimore, 85 compared with 
69; Boston, 79 compared with 81; 
Chicago, 483 compared with 444; 
Cleveland, 162 compared with 131; 
Detroit, 211 compared with 192. 


hav 122A 


LOW COSTS 


GAINED.... 


BY USING NICKEL STEELS 


How heavy-duty transportation at 
low cost may be provided is dem- 
onstrated by the Warford Corpo- 
ration, which has placed on the 
market a 10-wheeler motor truck 
with a rated capacity of 10 tons, 
powered by a Ford V-8 engine. 
Advantages of the new design, 
aside from low initial cost, are said 
to be lower operating costs be- 
cause of light weight construction, 
low gas and oil consumption, and 
lower maintenance expense. The 
success of this development rests 
on the use of structural parts made 
from high-grade Nickel Alloy 
Steels. Transmission, made by the 
Durston Gear Company, comprises 
gears and shafts made of Nickel 
molybdenum and Nickel-chrom- 
ium-molybdenum alloys. It is 
mounted so as to replace the jack- 
shaft in the Ford chassis, using 
standard Ford universal shafts but 
with a heavy duty spider forged 
from 5 per cent Nickel steel. A 
light weight but extremely strong 
side frame is made of a one-piece 
casting in Nick- 
el vanadium 
steel. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 
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New Yorks Buying Pattern 


Is An Indispensable Key 


To Better 1938 Car Sales 


NE-QUARTER of all the new cars purchased 
O} in New York are bought by families 
living in 10 of New York’s 114 neighborhood 
districts—and 29% of The New York Times city 
circulation is in these same 10 districts.* 

Behind these simple facts lies the key to 
effective automobile advertising in the nation’s 
greatest market, both during National Automo- 
bile Show and the hard selling months that 
follow it. For, if advertising is to attain maxi- 
mum efficiency—reach the 
most good prospects at lowest 
advertising cost per car sold— 
it should appear in newspapers 


whose circulation best matches 


Three Big Show Dates 
For Automobile Advertisers 
October 24—The New York Times Automo 


bile Show Section—an annual feature of Show Week— 


news, pictures, special articles recognized all over the 


in New York, section by section, car by car, 
reveals an amazingly close correlation. Where 
automobile sales rise to a peak, The Times 
readers are to be found in greatest numbers. 
Where automobile sales are sparse, Times 
coverage is low. In the 10 best automobile buy- 
ing districts of the city, for example, the circu- 
lation of The Times is more than double that 
of the next automotive advertising medium. 
In planning your advertising for National 
Automobile Show Week and 
after, make sure it is fitted to 
New York’s buying pattern to 
bring you most abundant re- 


sults. The best way to assure 


country as the last word on the new cars. 


the pattern of actual automo- 
bile sales. 
Comparison of The Times 


October #7-— Opening of the Show—news and 
pictures of the new models will be prominently fea- 
tured, occupying a group of several pages. 


October 34—Sunday of Show Week—automo 


this is to put The Times at the 
top of your list as the major 
vehicle for your 1938 sales 


bile news and advertising will be grouped to form a 


. distribution with new car sales 


special division of the widely read Resort, Travel and 


Automobile section of The Times 


messages in New York. 


——- Ohe New York Gimes 


All the News That’s Fit to Print” 


*The Times Advertising Department has the current new-car 
sales of every make in these 114 districts. It will be glad to 
show them to sales and advertising managers and agencies. 


FOR GREATER NEW-CAR SALES IN 1938—CONCENTRATE IN THE NEW YORK TIMES 





Calif. Car Sales 
Set a Post-1929 
Mark in Aug. 


SACRAMENTO, Calif.—Herald- 
ed as the second best August in 
history, eclipsed only by August 
of 1929, registrations of new pas- 
senger cars in California last 
month reached a total of 21,405 
units. This is a gain of 10 per 
cent, or 1,945 units, over the 19,460 
passenger car sales recorded in 
this state for the same month of 
last year. 


The drop-off from July was 
only 792 units, a decline of 3% 
per cent of the 22,197 sales re- 
corded in July. 

Commercial car and truck regis- 
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Rising Receipts May Bring Cut in Fuel Taxes 


11937 Gain Seen $70 ,000,000 
Over $691,420,000 Year Ago 


ONLY WOMEN DEALERS at Buick’s 


Washington zone meeting 


trations in August totaled 3,479] are greeted by Harlow H. Curtice, Buick president. Left to right, Miss 
units, a gain of 15 units over the | Fannie Riddick, Curtice and Miss Beatrice Saunders. The women are 
owners of the Suffolk Motor Co., Suffolk, Va. 


figures for August, 1936. 


Operates on Utterly 


New Principle 


No Waiting for Motor 


to Warm Up 


Easy to Install— No 


Hose Cutting 


ys VirEev aly 


ay 


N= speed—new comfort—new satisfaction 


for your customers! . 


. New, easier, better- 


paying heater business for you dealers! That's what 
this sensational new Stewart -Warner South Wind car 


heater means! 


Because there’s nothing like it on the market. It 
looks different—works a brand new way 
—heats faster and hotter. It burns gaso- 
line in a patented sealed metal chamber— 
heats in 90 seconds—at an avearge cost 
of only 5% of a cent an hour! And it car- 
ries the famous safety seal of Underwrit- 


ers’ Laboratories, Inc. 


Operation is simple. A single control 
turns the heater on and off and regulates 


THIS UTTERLY 
HEATER HEATS 


Special to 

WASHINGTON. — State collec- 
tions of gasoline tax are increas- 
ing at the rate of $70,000,000 an- 
nually because of rapidly expand- 
ing automobile ownership and 
greater use of motor vehicles, and 
as a result of these gains many 
states will be able to reduce gas- 
oline tax rates, according to the 
American Petroleum Industries 
Committee. 

Total state gasoline \tax reve- 
nues for 1937 will stand at close 
to $150,000,000 above 1935 collec- 
tions, the committee has esti- 
mated. 

In 1934 state gasoline revenues 
were $565,027,000; in 1935 they 
increased by $51,000,000 to $616,- 


NEW 
HOT 


IN 9O SECONDS BY 
THE STOP WATCH 


. 3 *. - 
: , re. . se . 
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ae 2 


Means MORE Sales and MORE Profits 


Different In Style... Speed... And Principle! 
BURNS GASOLINE In Patented Sealed Metal Chamber! 


temperature. An electric igniter lights the heater — 
then shuts off automatically, so there’s no heavy 
drain on the battery. Installation is simple, too— 
with no hose cutting, no thermostat trouble, no tam- 
pering with the car's cooling system. 


A smashing advertising campaign in The Satur- 


day Evening Post, 


Collier’s and other 


magazines will bring customers to you 
already sold on this sensational new 


Stewart-Warner Sou 
ready! Mail ae 
tion and name o 

7 


@ Vacuum from intake mani 


th Wind heater. Be 
now for full informa- 


nearest jobber. 


e ¢ 


fold sucks gasoline into sealed 


combustion chamber, pulls hot gases through finned radi- 
ator, and draws all fumes out through engine manifold. 


Automotiz 


e Daily News 
851,671. In 1936 gasoline revenue 
showed a gain of $70,000,000 over 
the previous year, standing at 
$691,420,000. Consumption of gas- 
oline in 1937 is showing a gain 
even larger than last year, and 
it is expected, says a committee 
statement, that the increase in 
state revenues will be approxi- 
mately $75,000,000 for the year. 
Because of this remarkable 
trend of expanding gasoline tax 
receipts, the committee points out, 
the states can next year make an 
average reduction of one cent in 
their gasoline tax rates without 
reducing total state gasoline col- 
lections below their 1935 level, 
which were 43 per cent higher 
than gasoline tax collections in 
the pre-depression peak year of 
1929, when total state gasoline 
tax receipts were $431,311,519. 
Every state, except three, in 
1936 showed substantial gains in 
gasoline tax receipts, as the fol- 
lowing table indicates: 


Gasoline Tax Receipts 


(000 Omitted) 
State 1936 1935 
Alabama _ $11,754 $10,269 
| Arizona 3,843 3,227 
Arkansas 9,235 8,193 
California 43,008 39,971 
Colorado 6,833 6,009 
Connecticut 8,835 5,618 
Delaware 1,856 1,476 
Florida 20,317 17,865 
Georgia 17,493 15,771 
Idaho 3,696 3,122 
Illinois 33,819 30,060 
Indiana 21,154 18,863 
Iowa 12,196 11,548 
Kansas 9,520 8,830 
|Kentucky 11,277 9,835 
Louisiana 12,207 9,345 
Maine 5,202 4,572 
Maryland 8,921 8,278 
Mass. 18,448 17,334 
Michigan 25,739 22,785 
Minnesota 12,329 11,126 
Mississippi 9,062 7,512 
Missouri 11,188 9,729 
Montana 4,455 3,844 
Nebraska 11,320 9,712 
Nevada 1,080 961 
|New Hamp. 3,181 2,868 
|New Jersey 19,106 18,179 
|New Mexico 3,410 2,859 
|New York 55,709 56,251 
|N. Carolina 20,961 18,359 
N. Dakota 2,301 2,322 
Ohio 43,450 39,168 
|\Oklahoma 13,216 11,873 
Oregon 9,218 7,938 
Penna. 49,383 40,706 
Rhode Isl’d 2,230 2,102 
S.Carolina 9,695 8,584 
S. Dakota 4,086 4,200 
Tenn. 18,158 14,966 
Texas 38,471 33,598 
Utah 3,088 2,713 
Vermont 2,277 2,048 
Virginia 14,714 13,340 
Wash. 14,345 12,557 
W. Virginia 6,810 6,095 
Wisconsin 18,028 16,071 
Wyoming 2,254 1,929 

*Decrease. 

Of the 48 states, New York and 
North and Soath Dakota are the 
only states which last year 
showed a decline in gasoline tax 
revenue. 





% 
Gain 
14.5 
19.1 
12.7 
7.6 
13.7 
57.2 
25.8 
13.7 
10.9 
18.4 
12.5 





11.2 
10.3 
14.2 
11.7 
12.2 
16.9 


N. J. Sees Slash 


TRENTON, N. J.—Possibility 
of reductions in the tax burden 
on New Jersey motorists was 
seen here this week by E. J. 
Leary, secretary of the New Jer- 
sey petroleum industries commit- 
in view of substantial in- 





tee, 
creases 
registration 
taxes. 


STEWART-WARNER CORPORATION 
1878 Diversey Parkway, Chicago, Illinois 

Please send me further information on South Wind car heater, 
and name of my jobber. 


Dept. I 


STEWART-WARNER 


my We orF. 


CAR HEATER 


in state revenues from 
fees and gasoline 


Name....... ADN’s weekly estimates of car and 


truck production, appearing in the 
Wednesday “pink sheet,” were more 
than 98 per cent correct compared 
with actual U. S. figures for 1936 
and the first half of 1937. 


FOE OT As NOL RT AA LE 


City ain aaa a 
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SAE SE TT I 


NEW YORK.—tThree out of ev- | « 


ery four steel workers now own 
automobiles, according to an esti- 
mate of the American Iron & 
Steel Institute, based on infor- 
mation obtained from representa- 
tive plants in Ohio, Pennsylvania 
and West Virginia. 

Of the 157,000 steel 
covered by the study, 
mately 117,000 own 


Periodic Driver 


Test Urged in N.J. 


NEWARK, N. J.—Periodic re- 
examination of all New Jersey 


workers 
approxi- 
passenger 


dorsed here last week by 19 police 
judges representing 17 Essex 
county communities. The group 
staied that they will seek legisla- 
tion compelling drivers to pass 
periodic tests and to carry a rec- 
ord of all motor vehicle law vio- 
lations on their licenses. 


An official of the Motor Vehi- 
cle Department at Trenton admit- 
ted late in August that inspectors 
were working on plans for the 
drivers’ examinations at regular 
intervals, probably every three 
years. 


Possible effects of automobile | 
advertising on highway safety | 
police | 


were discussed by the 
judges here. One of them de- 
clared: 


“If the same amount of effort | 


now being expended in emphasiz- 
ing high speed were directed to 
advertising car durability it 
would divert drivers’ minds from 
centering on speed.” 
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79% of Steel Workers 
Found to Own Cars’ 


cars, it was indicated. If the sate | 
of car ownership found in these 
representative steel plants holds 
good throughout the industry, ap- 


proximately 400,000 of the 533,000 | 


steel workers now own cars, the 


| Institute states. 


Personnel executives reported 


that a wave of car buying by steel | 
| workers began early in 1936 and 


has since been carried forward 
by gains in steel operations and 
in wage rates which have raised 
the current hourly earnings of 
steel workers nearly 35 per cent 
above the level of 1929. The larger 
amount of leisure time made 


| available to steel workers through 


automobile drivers, first rumored | * 


last month at Trenton, was en-| 


reduction in the average 
work-week from 55 hours in 1929 
to about 40 hours at present, to- 
gether with the adoption of the 
five-day week and of vacations 
with pay, were also cited in the 
Institute’s survey as factors in 
the increased car ownership. 

Statistics of the Automobile 
Manufacturers’ Assn. show that 
passenger car registration in the 
country gained 4.7 per cent be- 
tween 1929 and 1936, whereas the 
population in the nation rose 5.7 
per cent. 


Allowing an average of three 


|dependents for each steel wage 


earner, there is approximately one 
ear for each 5.3 persons among 
the group of 2,132,000 steel work- 
ers and their dependents, which 





compares with the national aver- | 


}age of one car to every 5.8 per- | 
As against the American 


sons. 
average, there was one car for 
each 19 persons in France in 
1936; one for each 20 persons in 
England; and one for 49 persons 
in Germany. 


NATIONAL 


AU 


TO 


SHOW 


Grand Central Palace, New York City 
Oct. 27th to Nov. 3rd 


T= complete 1938 offering of cars, bodies, trucks, acces- 


sories, service station equipment and trailers. 


Last year's 


innovation—a mid-week opening and an eight-day show (Sun- 
day included) proved highly successful and will be repeated. 


That second successful innovation—a comprehensive trailer 
display on the fourth floor—will be greatly augmented. Lead- 
ing makes of mobile home and commercial types. 


A large attendance of buyers, dealers, 


jobbers, purchasing 


agents, fleet owners, sales managers, engineers and industrial 
leaders is assured. A few desirable spaces in accessory and 


trailer sections are still available. 


NATIONAL AUTOMOBILE SHOW 


366 Madison Ave., New York 


. Alfred Reeves, Manager 


Opens Wednesday, Oct. 27th 


s 


| 








weight law for trucks has been set 
tentatively for Sept. 28. The section | 
of the suit which Kentucky seeks to 
have dismissed is that alleging that 
the federal motor carrier act has 
superseded the state law. 


Building Addition 
MILWAUKEE.—The Oilgear Co., 
manufacturer of machine tools, is 
constructing a $15,000 addition to 
its plant here to relieve congestion 
in company’s welding department. 


Hearing Date Set 
WASHINGTON.—Hearing on the 
state of Kentucky’s motion to dis- 
miss part of the suit filed by truck- 
men against enforcement of the 
state’s re strictive 18, 000 pounds gross 





You, too, can make 
de luxe equipment 
profits from this 
great new safety tire 


with SKID CONTROL 


The public’s enthusiastic reception of the 
U.S. Royal Master with SKID CONTROL 


proves unquestionably that here is the 


2a es 


safety tire motorists have long awaited... 
and the De Luxe Safety Equipment car 
dealers have long needed to plus up their 


~~ «ene Cea 
SOS 


2 


profits on every new car sale. 


flrs 


Why not profit from the experience of 
hundreds of car dealers...get your share 
of these Royal Master extra profits. No 
investment is necessary—no stock is re- 
quired. Just one tire for display purposes 
in the show room or a set of Royal Masters 
on a regular demonstration car. 

Let the U. S. Salesman or distributor 
show you how Royal Masters on your 
demonstration models will help you sell 
more cars as well as tires by their quiet 
smoothness of ride and new steering ease. 


FREE nano vemonstra- 
TOR FOR YOUR SHOWROOM 


With this one-minute 
showroom test you 
actually demonstrate 
the advantages of 
SKID CONTROL. 


U-S: ROYAL Zize! 


DE LUXE SAFETY EQUIPMENT 
U.S. Tire Dealers Mutual 
YL United States Rubber Company |"/ 


Corporation 


1790 Broadway, New York City » 5725 Telegraph Road, Los Angeles, Calif. 
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U. S. Unemployed Total Declines 1.6% in August 


Mich. Payrolls Drop in Aug. 
But are 43% Over 1936 


Seattle Market Continues 
Unusually Brisk for Sept. 


By D. M. TREPP 
ADN Staff Correspondent 

SEATTLE.—With some of the|firmly believed to have 
new models, notably Packard and| many dollars to dealers. 
Buick, already being displayed to 
the public, the market continues 
brisk, for this season of the year. | 
However September will probably | firmly as might be expected from 
not be any better than last year.|a rising market. 

By the end of October it is ex- Dealers are conferring with the 
pected new models will be gen- | state tax commission on the per- 
erally ready for delivery here. |}sonal property tax on cars that 

The usual deluga of new cars at | they may have in stock on Jan- 
discounts at this time of the year | uary 1. For cars in private hands 
is not evident; however some/|there is a_new method of valua- 
dealers in the outlying districts | tion and tax payment, in the form 
are reported to be offering a little lof the 1.5 per cent excise tax on 
longer trade-ins. market value. This must be paid 

The appraisal bureau continues|when the car owner obtains his 
to function very well, and is)1938 license plates. Thus collec- 


saved 
Over- 


ie will be simplified and costs 
cut to a negligible amount, while 
there will be no evasion. 
However, if a dealer pays the 
personal property tax on cars in 
his stock as of January 1, 1938, 
and the 


namely the excise tax. This would 
be double taxation. So the ruling 


allowances are certainly not the is that where the dealer has paid 


|rule. And the used car stocks are | 
in good shape. Prices are holding | 


the tax, the purchaser is exempt 
for the excise tax for that year. 
However this would leave the deal- 
ers holding the sack, so it is un- 
derstood, when the new car is 
sold under these conditions, the 
dealer may tack on the amount 
of the excise tax, and thus be re- 
imbursed for the personal proper- 
ty tax he had already paid on 
such vehicle. 
Trailer Trade section of Automotive 
Daily News is America’s only trade 





journal dealing exclusively with the 
trailer industry. 





What are 


your cousins 
doing? 


N ONE of the nation’s most impor- 
tant car and truck markets you have 
blood cousins doing business 


with the same people you are trying to sell. 


These cousins ate selling highly compel- Why? 
cated machines, just as you are. They're 
selling new, efficient models against old, 
They’re 


selling in competition with highly organ- 


obsolete units, just as you are. 


ized’ dealer organizations, just as you are. 


The 


be modern. 
The market is the farm market. 


modern farm families .. . 


And in the first half of 1937 these eight 
manufacturers placed 60% more advertising 
in Capper’s Farmer than in any other 


national publication. 


For years Capper’s Farmer has 
dedicated its columns to making farming 
a better, happier and more prosperous life. 


It has built itself into the lives of a million 


by helping them 


And Capper’s Farmer will carry your 


cousins are the farm equipment manu- 


advertisements to these million prosperous 


facturers. 
During 1936, 


ment manufacturers placed 50% more adver- 


farm families who believe in. . . 


eight leadi farm i : 
e = —_ farming... 


— 7 E machinery. . 
tising in Capper’s Farmer than in any other 


national publication. 


modern living , 


modern 


. . modern 


. and modern transportation. 


Your cousins have found this out. 


DYNAMIC. COUNSELOR TO 1,080,000 MODERN FARMS 


car is then sold, the car | 
owner must not again pay a tax, | 


— © 





} 
| 


| in 
with $13,174,250 for the same period | 
ob | 





Special to 


WASHINGTON. —Greater de- 
clines in the number of actively 


|registered jobless and the second 


highest total of monthly place- 


ments in its history were reported | 


by offices of the United States 
employment service during Au- 
gust, Secretary of Labor Perkins 
announced this week. 

“A total of 357,951 placements 
of all types were made, of which 
227,999 were in private jobs, and 
at the end of August 4,853,350 
persons were actively seeking 
jobs through the offices of the 


| service,” the secretary said. “This 
shows a decline of 1.8 per cent 


from the number actively regis- 
tered at the end of July and is 29 
per cent fewer than the number 
of registrants in the active file at 
the end of August, 1936, when 
there were 6,833,680 active appli- 
cations on file. The active file, 
which contains the applications 
of employed persons seeking bet- 
ter jobs and relief workers em- 
ployed on WPA projects, as well 
as those of totally unemployed 
registrants, included the registra- 
tions of 3,747,797 men and 1,105,- 
553 women.” 

Private placements’ disclosed 
were 9.8 per cent higher in Au- 
gust than in July and were 74.7 
per cent higher than in August, 
1936. Men were placed in 142,794 
of the private jobs filled, a gain 
of 4.6 per cent for the month, and 
women in 85,205 of the private 
openings, a gain of 19.7 per cent 
from the previous month. 


Michigan Jobs, Wages Up 

LANSING.—Average weekly 
earnings in Michigan industry 
rose 2.3 per cent in August, de- 
spite a seasonal decline in total 
payrolls and the number of per- 





Fuel Receipts High 

MADISON, Wis.—Gasoline tax re- 
ceipts in Wisconsin set a new mark 
in August with $2,219,725 reported 
by the state treasurer, nearly $200,- 
000 more than the preceding month, 
and $150,000 more than 
month a year ago. Wisconsin’s total 
collections for the first eight months 
1936 were $11,870,700, compared 


for 


this year, and $19,300,309 


of 1936. 





the same | 





futomotive Daily News 


sons employed, according to the 
state department of labor. 

Weekly payrolls totaled $15,- 
455,488 in August, a drop of 3.5 
per cent from July. Payrolls, how- 
ever, were 43.8 per cent greater 
than for the same month last 
year. 

Upturn in operation in automo- 
bile and parts plants brought the 
Detroit index for Sept. 15 up to 
86.6, against 83.6 on Aug. 31, and 
75.7 on Sept. 15, 1936, it was re- 
ported this week by the Detroit 
board of commerce. 


Hudson’s Dealer 
Strength Reaches 


Seven-Year Peak 


DETROIT.—Reporting that an 
unusually large number of new 
distributors and dealers in its 
products had signed franchises 
during the past year, William R. 
Tracy, vice-president in charge of 
sales of Hudson Motor Car Co., 
declared this week that the com- 
pany would enter the 1938 selling 
season with the largest selling 
organization since 1929. 

In discussing the record that 
has brought the company’s dis- 
tributor and dealer strength to a 
seven-year peak, Tracy said: “As 
a reflection of Hudson’s steady 
sales growth throughout the coun- 
try it is interesting to observe the 
individual sales performances of 
distributors selected at random to 
give a geographical cross-section 
pattern. 

“In New Orleans, for instance, 
registrations of Hudson-built cars 
for the first seven months of 1937 
reveal an increase of 36.6 per 
cent against an increase for the 
industry in the same locality of 
only 1.5 per cent. 


“In Charlotte, N. C., Hudson 
and Hudson-Terraplane registra- 
tions reflected an increase of 40.3 
per cent against the industry’s 
18.4 per cent. In Tulsa, Okla., 
new car sales of our products 
scored an increase of 29.5 per 
cent against the industry’s 4.2 per 
cent. In Philadelphia we gained 
24.4 per cent. 


GREASE AND DIRT 


stylish in Africa...costly in bearings 


- N-D Seal 
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Ball Bear- 


shut dirt out--- 


Balls and races 
forged for en- 
durance- 
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would run close to 7,000,000 units. 
But even taking the more con- 
servative lower bracket, the 1938 
total would run to 5,700,000, which 
would be well above the 5,621,000 
production of 1929. 

Public reaction to increased 
prices is not expected to be a 
serious factor in sales. It is gen- 
erally felt the public realizes the 
need for higher prices to meet 
higher costs, and the Packard an- 
nouncement indicates that in- 
creases will not be oppressive. 
This same keynote was struck at 
a meeting of Chevrolet zone and 
regional managers here this week 
when M. E. Coyle, general man- 
ager, said that price increases by 
Chevrolet for 1938 in all likeli- 
hood would not compensate the 
company entirely for the _ in- 
creased production costs. 

While there are many factors 
in addition to prices that affect 


N. Y. Trailer Show 
Gets Under Way: 
Fifteen Exhibit 


NEW YORK.—First independ- 
ent trailer show to be held here 
got under way this week at the 
7ist Regiment Armory. Originally 
scheduled to open Sept. 10, the 
show was delayed until this week 
so that it might coincide with the 
national convention of the Ameri- 
can Legion. 

Exhibitors included: United 
Auto Trailers, Berwick, Pa.; Fol- 
bot Folding Cruisers, Long Island 
City, N. Y.; Stewart Trailerette, 
Yonkers, N. Y.; Elcar Coach, 
Elkhart. Ind.; Sunrise Trailers, 
Ozone Park, N. Y.; Trail-O-Way 
Corp., West Epping, N. H.; Indian 
Trailer Corp., Chicago, Ill.; Cot- 
tage Cruiser, Cantrell & Co., Hunt- 
ington, N. Y.; Schult Trailers, 
Inc., Elkhart, Ind.; Martin-Eck-O 
Co., Scotia, N. Y.; Travel Coach, 
Balsome De Luxe Lined Coach 
Corp., Huntington, N. Y.; Palace 
Trailer Coach Corp., Flint; Broad- 
way Trailer Supply Co., New York 
City; Traveling Cabins  Corp., 
Bridgeport, Conn.; and Home 
Trailer Mfg. Co., Aurora, Ind. 

The committee in charge of the 
exhibition were: A. B. Hopkins, 
show director and chairman; J. 
L. Evans, New York representa- 
tive of Schelm_ Bros.; Curtis 
Emory, president United Auto 
Trailers; H. A. Hill, president 
Elear Coach Co.; W. J. Burns, 
distributor Palace Coach; J. Kiss- 
ner, president Folbot Corp.; B. R. 
Frankel, general manager New 
York Trailer Builder Supply; E. 
C. Corbin, sales manager Homer 
Trailer & Mfg. Co. 


Big Safety Bill 
Studied in Wis. 


MADISON, Wis.—Gov. Phillip 
F. LaFollette has sent to the spe- 
cial session of the legislature a 
measure appropriating $750,000 
annually to the highway depart- 
ment for a large safety program. 

The bill appropriates $500,000 
up to Aug. 1, 1938, and $750,000 
annually thereafter “for marking 
and signing the state trunk high- 
way system, and for the promo- 
tion of safety and safety prac- 
tices in the use of highways.” 

Present appropriation for state 
highway safety purposes is $150,- 
000 annually. Revenue to meet the 
appropriation would be _ raised 
through regular highway funds 
now used for construction and 
maintenance, it was stated. 


‘ 
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°38 Packard Prices Indicate Moderate Boosts 


Efforts Directed to Keep 
Lists at Lowest Level 


(Continued from Page 1) 


automobiles, the 
in the industry seem 
agreed that next year will con- 
tinue the upward trend, barring 
some unforeseen development. 

It is generally felt that the 
peak of recovery has not been 
reached. This is borne out in the 
reports showing farm income for 
the current year almost at par 
with the 1929 income, and pur- 
chasing power of farmers still 
considerably above the 
1928 and 1929. In addition, 


the sales of 


leaders 


Fed- 


eral Employment Service reports | 


indicate a further reduction in 
the number of unemployed, and 
wage rates in basic industries are 
at new high levels. The combined 


effect of this improvement is not | 


MOHAIR 


levels of | 


likely to make itself manifest un- e 

til next year so far as car sales N, J. ATA Convention Backs 

are concerned. 
Efforts to find a sounder basis | e 

for new and used car financing Penna. Car Appraisal Law 

are being carried forward by the | 

industry as a whole. Definite pro- | ha aeaed 

grams to promote the sale of | 

used cars, which in the long run 

are the bottle neck through 

which sustained new car sales 

must pass, are being pushed as 

well. This latter development dur- 

ing the past year has left many 

dealer organizations in a sounder 

position than they have been in 

years. 
Should the 


ATLANTIC CITY, N. J.—Auto- 
mobile dealers from all sections of 
New Jersey gathered at the Bel- 
port Manor here last Saturday for 
the 20th annual convention of the 
New Jersey Automotive Trade 
Assn. and passed resolutions con- 
demning diversion, favoring dras- 
tic cuts in registration and driv- 
er’s license fees and favoring 
adoption in New Jersey of legis- 
| lation similar to the Pennsylvania 
|law regulating used car  ap- 
praisals. 

F. Stanley Bleakly, of Camden, 


and the scale of registration fees 
|as too expensive in comparison 
|with other states. He declared 
that the association will sponsor 
legislation to bring the fees in 
line. 

Other officers elected were Wil- 
liam Scerbo, of Boonton, vice- 
president, and B. W. Gibbs, of 
Collingswood,. secretary-treasurer. 


Claude S. Klugh, manager of 
the Pennsylvania Automotive 
Trade Assn., explained Pennsyl- 
vania’s price-fixing and licensing 
law to the New Jersey dealers and 
James J. Shanley, chief inspector 
of the New Jersey motor vehicle 


industry complete 
its program for next year and 
sell not less than 5,700,000 new 
cars and trucks, it will mean that 
dealers will have to assimilate | 
approximately 8,500,000 used cars | was elected president of the as-| 
during the period. This would | sociation, succeeding Joseph Mc- 
mean a total of better than 15,-|Crane. In his address to the con- department, reviewed aspects of 











000,000 cars to be turned over in| vention, Bleakly attacked the/the state’s new compulsory in- 
1938. state’s present $3 operator’s license! spection law. 


, “VELMO 
_ NO SCRATCHEE!” 


SAM LEE HAS TO REVERT TO HIS 
HONORABLE BACK SCRATCHER! 


Once UPON A TIME, automobile plush did a grand 
back-scratching job. But that went out of fashion with 


dusters and one-lung cylinders and gas-lamps. 


Velmo Mohair Velvet today is a pretty smooth 
article, especially when you talk it to prospects. First, 
it looks class, which it is. Second, it is easy-riding, with 
cooling ventilated back, low pile that prevents sliding 
on the seat or shining clothes, and a strong resistance 


to catching dust and dirt. 


When you show a velvet-upholstered job, add this 
to your sales arguments, too: “No other fabric wears 
so well; it’s ‘Good to the Last Mile’...and that means 
extra-trade-in value when Velmo has done its mileage 


in the car you’re buying!”’ 


VELVET 


Guse 


L. C. CHASE & CO., Inc., Selling Division of Goodall-Sanford Industries, 295 Fifth Avenue, at 31st Street, New York 
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i alsin Prefer Trade Conferences to FTC Probe 


Some Question Any Need 


Service Managers Attend 


Annual Chrysler Meeting 


DETROIT. — Service managers 
of the 15 regional offices of Chrys- 
ler Motors service division met in 
Detroit this week for the annual 
business meeting of the organiza- 
tion. 
agers from 
present. 

Regional offices are located in 
Atlanta, Boston, Chicago, Cincin- 
nati, Dallas, Detroit, Greensboro, 
N. C., Kansas City, Los Angeles, 
Minneapolis, New York, Philadel- 
phia, Pittsburgh, St. Louis and 
Seattle. 

The convention was under the 
direction of T. W. Moss, general 
service manager of Plymouth, 
Dodge, De Soto and Chrysler. Moss 
was assisted by T. E. Wisner, 


11 offices also were 


service merchandising manager, ! 


| 
“HOW FAR THAT LITTLE CANDLE sxe 


Service merchandising man- | 
& 


| sions were W. 


and J. W. Alexander, technical 


manager. 


Meetings were held at the 


Chrysler Corp. plants where serv- | 


ice executives of five Chrysler di- 
visions discussed new models 
service-wise. Heading the discus- 
R. Bamford, direc- 
tor of service for Dodge; H. H. 
Dowdy, director of service for De 
Soto; 
of Plymouth service; W. 
man, service manager of Chrysler 
Sales division; 
Fargo service manager. 

Central service executives also 
reviewed progress of the 1937 
“safety through service” program 
for the visiting field representa- 
tives. 

A general business meeting will : 


| offered 
| Soto - Plymouth and Chrysler- 


J. D. McCrimmon, director | 
A. Hil-| 


and A. J. Plant, | 


be held Saturday. At this time an 
increased “safety through service” 
program, planned by Moss for 1938 

will be introduced. This program, | 


which includes dealer and con- 
sumer educational work, will be 
by - Dodge-Plymouth, 


Plymouth dealers starting Oct. 18. 
The trained field organziation of 
more than 200 men maintained by 
Chrysler Motors service division 
is an important agent in putting 
this important program into im- 
mediate effect. 


Hayes Body Expands 

GRAND RAPIDS, Mich. —Con- 
struction of a new factory unit and 
installation of new machinery and 
equipment involving a total expendi- 
ture of about 200,000 is planned by 
the Hayes Body Corp., maker of 
automobile bodies and the Hayes all- 
steel trailer. 


Latest av ail ab le registré ition figures 
|} appear twice weekly in Automotive 
Daily News. 


De | 


<> 





Of Action, ADN Poll Shows 


(Continued from Page 


manufacturer and the dealer are 
under control at the present 
time. However, legislation similar 
to the old NRA code would meet 
with my approval.” 


B. G. Sykes, Bird-Sykes Co. 
(Graham) Chicago: “While not 
enthusiastic over either of the two 
plans suggested from the stand- 
point of their practical applica- 
tion, I am inclined to favor as the 
lesser of two evils the plan call- 
ing for a dealer-manufacturer 
trade conference under federal 
trade commission auspices. My 
understanding is that such a con- 
ference would not be of a nature 
to include representatives of all 
factories and dealers in general 
meeting, but rather separate 


THROWS HIS BEAMS” 


...of a magazine selling automobiles 


ers on earth. 


We know where there are 134,167 


HE PIN on the left represents Miss 
Right behind 
Jackson. 


Sally Dillworth. 
Miss Dillworth is Mrs. 


Directly in the center is Mr. 


ple, is Mr. 


up-and-doing citizens with enough 


extra cash to gratify their 
uncommonly nice things. 
A certain new model car, 


stance. Miss Dillworth buys one. Mrs. 


Charles 
Smithers. Right of him, about to top- 
Raymond B. Price. 

These people are all wide-awake, 


for in- 


ing it like crazy. 
It’s like tenpins. 


taste for 


Jackson sees it and must have one 


like it. Then Mrs. 


Jackson’s cousin 


from Milwaukee hears about it and 


she must have one, 


people all over the country are buy- 


too. Pretty soon 


There are certain key people in 
every community who are first to 
start things going—new hats or shoes 
or radios or refrigerators or motor cars. 

They are the people other people copy, 
the most influential group of custom- 


NEW YORK MOTOR 
SHOW ISSUE 


of them every week, 
can reach them. 

You reach them through the mag- 
azine that smites them the way they 
like. You use that black bowling ball 
right in the middle of the picture. 


and how you 


NEW YORKER 


25 WEST 43rd STREET, NEW YORK 


SELLS THE PEOPLE OTHER PEOPLE COPY 


3) 
meetings for each make of car.” 

Edward E. Bates, Bates Chev- 
rolet So., Bronx, N. Y.: “I don’t 
think that a dealer and manufac- 
turer conference under the fed- 
eral trade commission’s auspices 
is advisable because it only means 
that fair trade rules would only 
be established by legislature and 
I am against that method. A 
manufacturer -dealer conference 
would be all right under a third 
party’s supervision if that third 
party was comprised of men who 
understood the manufacturers 
and dealers problems and I don’t 
think that the federal trade com- 
mission is that third party. Per- 
haps some manufacturers need 
investigating as suggested by 
Congressman Withrow, but we 
Chevrolet dealers feel that we are 
getting a grand break through 
the quality dealer program and 
that Chevrolet is about a year or 
two ahead of what Withrow is 
trying to accomplish.” 

M. J. Lanahan, M. J. Lanahan, 
Inc., (Dodge-Plymouth), Chicago: 
“We have been doing fairly well 
during the depression, so why 
hold any conferences? We as 
dealers can spend our time to 
better advantage by developing 
the market and keeping the 
American workman busy. Less 
conferences and more work may 
bring a satisfactory result. They 
always have done so.” 

Arnold Mitchell, president 
Mitchell Motors (Oldsmobile) At- 
lanta: “I think a trade confer- 
ence of dealers and manufactur- 
ers under the auspices of the 
federal trade commission would 
be better than the Withrow in- 
vestigation because results could 
be obtained much quicker. A con- 
gressionally authorized investiga- 
tion would take too long and 
whether any real results would 
be obtained is doubtful. 

Frank Nieburger, Nieburger 
Chevrolet Co., Chicago: “I be- 
lieve that Chevrolet and other 
General Motors units have hit 
upon a plan better than either 
of these which have been pro- 
posed. I refer, of course, to the 
dealer council round tables, which 
approach dealer-factory problems 
and relations in the logical way. I 
like the idea of naming and en- 
couraging quality dealers. In the 
final analysis, where would we 
dealers be if the factories didn’t 
produce the best cars they are ca- 
pable of building and if they 
didn’t help us merchandise these 
automobiles intelligently? Deal- 
ers are inclined to do a bit of 
complaining about their lot. Much 
of it should be replaced by appre- 
ciation for the job the factories 
are doing. Personally, I have no 
complaint to offer. The cars and 
factory policies are far better 
today than they were 15 years 


Briggs to Build 


$3,000,000 Plant 
To Aid Expansion 


DETROIT. — Construction of a 
$3,000,000 plant on a 74-acre tract 
just purchased here will begin 
immediately, it was announced 
by the Briggs Mfg. Co. 

The new plant, part of the com- 
pany’s expansion program, will 
produce mouldings and other au- 
tomobile parts. It is intended 
partly to provide facilities which 
the company would have acquired 
had the proposed Briggs-Motor 
Products merger gone through 
last December. 

With the acquisition of these 
properties the company expects 
to have adequate room, not only 
for further expansion for its body 
manufacturing divisions, but also 
for the future development of its 
service and plumbing ware divi- 
sions. 
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October class mags. The | over last year, according to 
Packard Hour, with Lanny | Storrs Case, Graham ad chief. 


the th Dimension Ross, Charles Butterworth J. Walter Thompson agency 
and others, will continue over setting deals, 
dumeeeee NBC Blue, while a billboard | 
campaign starts Oct. 1. Young | : ‘ | Nash 

The News of Automotive Advertising & Rubicam setting deals. § Early in October Nash will 
2 Will fe w: llaunch its largest advertising 
By Pete Wemhoff LLLyS } “ | drive in years, according to C.-H. 
- ‘ Willys will launch its drive ce Bliss, director of sales. Program, 
1938 Campaigns early in October, with an ad bud- ‘> J : details of which have not been 


Barrage of advertising on 1938 model cars will show a/|set substantially increased over | settled, will include newspapers, 
last year. Will cover around 1,000 |magazines and radio throughout 


boost of between 10 and 20 per cent over last year, survey ees ee ce ‘ ee f dio 

. ° ’ i . ° : . |newspapers and all major maga- eS i : ™\the year. Emphasis will be placed 
of the industry indicates. Portion of the hike is attributed lzines. Radio and outdoor skeds a lon strong local advertising built 
to expected upping of new model prices, while a greater |are not set as yet, but expected : se | to dealer needs. Geyer, Cornell & 
part is due to the optimistic plans and quotas set for 1938 | these phases will also be covered. | Newell handling. 
sales by all manufacturers, ®———_ | U. S. Advertising handling. Vv. C. (LONG-DRIVE) Havens, 

. : . lin left, ad-manager of Oldsmobile, ; velo 
who freely predict a 20 per new models in showrooms. Arthur | Graham | chain quae Bab whdbaitr ab cxmenes | Conger? - eosiee ‘ 
cent boost in next year’s|Kudner, Inc., handling. Besides using one of the | of R. M. W. (One-Putt) Shaw, | lines will eontty €2 val oa 
sales over those of current year. greatest trade paper drives, | Olds assistant general sales man- | ee a ypuy ag 
While newspapers apparently will Packard Graham will launch the big- | ager, in a special golf match at| 1938 campaign. Opening = 
grab the greater share of in- On the crest of the com- gest national campaign ever | 1938 pre-showings. will be fired week of Oct. 25, 
creased ad budgets, practically all| pany’s biggest announcement rum by the company, begin- | ——_—___|__{__- oe oar a pe 
car makers are also contemplat-| campaign in history, Pack- ning with New York show | / : a a a ee ee eee 
ing a big advance in magazine,| ard’s drive opens next week time. Opening shot will be a followed later by frequent in insertions in the Satevepost, 
sertions in other magazines. followed by News-Week, Life, 


radio, outdoor and direct mail| with color spread in Sateve- double-spread color insertion | . : , : , 
outlays. post, followed by similar in- in Satevepost, followed by Although the newspaper cam- Collier’s, Liberty, New York- 
sertions in Life, New Yorker, color spreads in Life, New paign hasn’t been definitely er, Esquire, Stage, American 
Hupp Time and Collier’s. Company’s Yorker, Collier’s and Time, | worked out, the outlay will Weekly, several women’s and 
Already under way on 1938 senior cars will be featured in during the show time, to be show a considerable boost (Continued on Page 22, Col. 1) 
model advertising are Hupmobile 


and Studebaker. Hupp’s initial 

splurge was a four-color page in 

Saturday Evening Post this week. 

This will be followed by similar | 

insertions in Time and Collier’s, | 

and company’s second shot will | 

include color pages in the New 

Yorker, Fortune, Spur, Town and 

Country, the Sportsman, and De- e 
troit Athletic Club News. Hupp’s LLe 
newspaper set-up isn’t ready as 





yet, according to Henry Hemp- 
stead, ad director, but will cover 
all major points and several trade 

papers. No radio outlay is con- WHEN A GLASS REPLACEMENT 
templated at present, but an out- 
door campaign gets under way 


Oct. 16. Handled by Grace & Be- JOB COMES INTO YOUR SHOP 


Studebaker 
Studebaker’s splash opened 
with a three-page insertion in 


— ealansuhins ae ae | . a é c | 9 2 I L will Save you 





this magazine, with supple- 
mentary color ads in Liberty, 


Farm Journal, Time, Col- | ; , a Wi . d Af) 7 bl 
lier’s, Life, News-Week, Amer- aS : ae lime an hh OW é 
ican, Cosmopolitan, Esquire, : sé 
Fortune, and Country Gen- , 


tleman, First newspaper . 
splurge will hit newspapers UR auto glass parts service 


around Oct. 1 and opens a : ... and our convenient 
substantially -increased drive | , catalogue... were both designed 


with more frequent insertions. | 7 
Understood money formerly especially to help you do glass 
spent on radio will be used | 4 replacement jobs ata profit. 


in rotos and magazines. | P ; : - ay ie 
Roche, Williams & Cunning- j E y When a job comes in eee reach 
ham setting deals. forthecatalogue. Itcontainsthree 
Bui y. : items of information: (1) part 
uick as ; numbers for every glass part of 

Buick not only plans an in- . 
al , any make or model of car; (2) 


creased ad budget, but also an- 
nounces newspapers will form the | cost for each part; and (3) sug- 


backbone of its 1938 model ad- | ? ° ee gested selling price. 
vertising. Teasers have already | f o~ —-_ All De a ates ‘tsi 
started in newspapers, and will | (oe f you do 1s this: 100K up 
run until about mid-October when | the correct make and model. 
the new cars will be announced. Note down the glass part num- 
Company’s magazine outlay will a alee Call ae clee one 
likewise be increased, according g . u 
to Ad Director Thomas H. Corpe, | y i, nearest branch and order that 
while the radio and outdoor bud- | aa ; ’ ei A part by number. And it will be 
get will approximate last year’s. | ‘3 : a. : oats eae 
Sixty different pieces of direct | y shipped - you within twenty- 
mail will be used to announce | four hours! 
Take advantage of this con- 
venient Pittsburgh Auto Glass 
Parts Service! 


pom PITTSBURGH, 77Z 
Pritt PLATE GLASS COMPANY —@4°“™ 


| 
| 
| 
| 
| 


W. S. (BILL) JAMES, Hudson 

ad manager, played host to the ie T= FIRST. STEP dit atv, Slass veblacoment 
, job... ti sburgh catalogue! 

a meee j danmietn anil snagested selling prices, 


party. 
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Twenty Million Expected 


To Visit Canada in 1937 

WASHINGTON.— It is esti- 
mated that the 1937 tourist traffic 
in Canada will approach 20,000,000 
tourists, of which more than 80 
per cent arrive by motor, 
the United 


will 
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Bendix Ruling Seen 
Important in Effects 


SOUTH BEND.—The National|a decision that may be far- 
Labor Relations Board has given 


according to the department of 
commerce, 


August was the peak month for | 


the tourist trade in Canada and 
the late season usually brings visi- 
tors who plan longer sojourns and 
spend relatively more in vacation 
outlays, it was reported. The value 
of tourist expenditures in Canada 
this year is expected to approach 
$300,000,000. 


St. Paul’s Safe Drivers 


School Is Expanded 
| ST. PAUL, Minn.—An enlarged 
| winter program for the St. Paul 
Safe Drivers. school, including 
plans for four sessions a week, 
have been announced by P. D. 
Shirley, director of the school, and 
L. E. Heurkins, instructor. 


chiefly from States, 


“Salesmen don’t always 


tell all they know” 


be 


PLACE: Any showroom in New York City. 


CHARACTERS: The dealer, a prospect, 
and the Daily Mirror. 


ACTION: Prospects enter. Under her arm 
—the Daily Mirror. In their minds—an 
advertisement. In Ais pocket—a check 
book! ...and once again prospects be- 
come customers. 


The Mirror Delivered 


EA otek e Net Paid Circulation 


PAN sl! through August 


1936_603,/26 


1937_693,188 
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ALESMEN know, dealers know, that 

New York City’s new car market—the 
largest in the world—is too broad . .. too tough 

. too changing for ordinary advertising 
plans. Salesmen don’t try to sell New York as 
they would another city. Why should adver- 
tising? People here haven’t time for leisurely 
reading. You have to reach ’em fast, and 
you’ve got to reach lots of ’em. 

Your dealers know that reading habits 
account for showroom traffic and for willing 
ears when salesmen call. But their job is selling 
prospects—not talking advertising. 

So what? So—the Daily Mirror... It 
reaches a higher percentage of the people in 
the $5,000 and up brackets than of the group 
whose income is less. Quick... handy... the 
size preferred by 73% of New York’s morning 
newspaper buyers. 

With 35% greater circulation than the big- 
gest conventional-size morning paper, the 
Daily Mirror goes into each of New York’s 114 
districts in direct ratio to their population. 
Less cost?—The Mirror’s daily milline rate: is 
only $1.30 against the $2.00 rate of a conven- 
tional list. Proven interest?—20,000 requests for 
the Daily Mirror 1937 Auto Guide show that 
Mirror readers follow the national car market. 
And the Daily Mirror’s Safety Campaign has 
focused public and private attention on its au- 
thority as the automobile drivers’ own paper. 


Ask your advertising agency to show you 
how little it costs to buy the Mirror’s 693,188 
circulation that covers 23% of the primary 
New York market—then ask your sales man- 
ager how lucrative this big chunk of the auto- 
buying public is. 


FOR THAT MEDIA SESSION — 


) 2nd 
op 4. —/ 453,550 
(2) 59% gots Ornlaide oly atta ov 
"ded Luppott fr ab Mmet ee 
(3) 4- color yharuns af $/,33 mtb 
.. 


SECOND-LARGEST 
CIRCULATION IN NEW YORK 


ASK YOUR SALES MANAGER ABOUT THE MIRROR 


reaching in its éffect, in its ruling 
this week in the Bendix labor re- 
lations that plant police, appren- 
tices and other hourly-rate work- 
;}ers are entitled to join a labor 
union. 
| At the same time, the NLRB 
certified the Bendix local union 
No. 9, United Automobile Work- 
ers of America, as the sole bar- 
gaining agency for the 4,200 em- 
ployes of the corporation. Super- 
| visory employes such as foremen, 
| Superintendents and _ executives 
| are the only workers excluded 
|from union membership, accord- 
jing to the decision. 

The ruling was the direct re- 
|sult of a hearing held in South 
Bend, Aug. 5-9, before National 
Labor Relations Board Trial Ex- 
jaminer J. C. Batten. Bendix of- 
| ficials contended that a watch- 
;}man could not be loyal to both 
j}his union and police obligations. 
Union leaders declared that un- 
|der the Wagner Act the plant 
police were entitled to member- 
|ship in the collective bargaining 
agency of their choosing. 

Wyndham Mortimer, vice-presi- 
dent of the UAW, testified for the 
union during the hearing. He said 
that large automobile manufac- 
turers were planning to guide 
their future negotiations with the 
union on the basis of the result 
of this test case. 

The decison is expected to her- 
ald the opening of a new drive of 
the UAW to include the person- 
nel of the office workers in the 
automobile plants within the 
union ranks. In line with this 
was the anouncement made fol- 
lowing receipt of the hearing re- 
sult that an organization meeting 
would be held. 


Buick Dealer Net 
In 7 Mos. Tops All 
1936 by $4,800,000 


FLINT.—During the first seven 
months of 1937, Buick dealers 
|made a net profit that was $4,- 
872,000 greater than the entire net 
| profit for the year 1936, according 
to W. F. Hufstader, Buick general 
| sales manager. 

In the first seven months of 1937, 
Buick also sold more straight 
| sights than all other nine straight 
eight manufacturers combined, 
|Hufstader said. Buick registra- 
|tions for this period were 124,940 
| cars, as compared with 115,397 for 
|the other nine makes. 
| “Buick now has the largest 
|}number of dealers in its history,” 
Hufstader stated. “From a low 
of 2,029 dealers on Jan. 1, 1933, 
Buick has now increased to 2,831 
dealers, an increase of nearly 40 
per cent. Of this total number, 
1,222 dealers have been selling 
Buick cars for five years or more; 
734 have been selling Buicks for 
10 years or more; 420 have had 
the Buick franchise for 15 years 
or more; 248 have been with the 
company 20 years or more, and 
116 have been selling Buicks con- 
tinuously for 25 years or more.” 





Strike Causing Delay 
On GM Ternstedt Plant 


TRENTON, N. J.—A_ serious 
delay in the construction of GM’s 
Ternstedt division plant in Ewing 
township, already three weeks be- 
hind schedule, seemed probable 
here this week when a building 
trades’ strike called Tuesday 
showed no signs of settlement. 

Approximately 200 workmen 
walked out on the project Tues- 
day because a sub-contractor sup- 
plying cement allegedly sent a 
non-union driver on a cement 
truck to the project. The Warner 
Company, suppliers of the ce- 
ment, insisted that all its em- 
ployes are members of the Amer- 
ican Federation of Labor. 
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Labor Outlook Bright Despite Current Agitation 
ae aoak. Soteaeel Maver Rela. | L QO Nashes to be Shown 


Seriousness of UAW Activity 
. ° tion Board also is not expected to | 
A t P resen t Ls Dis Cour t ed reach an early decision sebeadinn At Distributor Convent ion 


o— 


ithe investigation of Ford policies | 
|which it has made during the 


(Continued from Page 1) 


dispute there revolved around the 
employment of workers in the 
plant at pay rate reputedly below | 
the normal production pay rate 
during the inventory period 
which starts late this month. 
Difficulties at the plant of 
Briggs Mfg. Co. were settled 
Thursday evening with a full 
force of men returning to work 
Friday, pending negotiations 
which were to be started Friday 
afternoon. Cause of the trouble 
in the Briggs plant was not en- 
tirely clear. The dispute was said 
to have started over charges of 
speed-up of lines which according 
to the company statement re-| 
sulted in a shop steward calling | 
a sit-down strike in the body 
plant in violation of the agree- 
ment the union has with the 
company. Because of this the men 
on the night shift were sent | 
home. 
Observers here are inclined to| 
feel that the present union ac-| 
tivity is based upon pressure | 
from within the union due to the 
indifference of members in the 
question of paying dues. Collec- | 
tors are faced with the problem | 
of finding reasons why members 
should pay dues. Wages increases 
or other concessions at this time 
would supply excellent reasons. 
It is reported that a high per- 
centage of members are now de- 
linquent. For this reason locals 
are reported pressing the higher- 
ups to make demands to provide 
them with ammunition to help 


De Soto Planning 
To Inerease Its 
Production in 38, 


DETROIT.—Plans for increased | 
production in the 1938 season | 
were announced here Thursday 
by L. G. Peed, vice-president of | 
the De Soto division of Chrysler | 
Corp., at a newspaper preview at 
the Chrysler engineering build- 
ing. 

Peed said that the company had 
been influenced in designing its 
new models by the results of a 
survey among 5,689 persons who 
had just purchased new cars of 
various makes. The survey, Peed 
said, showed that the car itself 
was the determining factor with 
60 per cent of buyers; the trade- 
in allowance on a former car with 
22 per cent and the service of the 
dealer with 17 per cent. 


Of the persons questioned, 66 
per cent said they had been in- 
fluenced by advertisements of the 
cars, 74 per cent thought that the 
car they had just purchased 
would give them greater value 
than others, 60 per cent were in- 
fluenced by the exterior appear- 
ance and 63 per cent by consid- 
erations of safety. 








Boston Truckers Seek 


Injunction Against Union 


BOSTON.—Truck owners of 
this city are planning to seek a 
court injunction against drivers’ 
unions in Hartford and New Ha- 
ven who have thrown a picket 
line across the Boston post road 
in Hartford and who in one day 
blocked eighty trucks from New 
York to Boston alone. 


The trouble at Hartford and 
New Haven is purely local, and 
the Boston owners propose to 
prosecute the unions there for 
illegally holding up _ interstate 
traffic. There is no provision cov- 
ering such action in the new fed- 
eral motor act which regulates 
the operation of motor trucks in 
interstate traffic. 


collections. On the other hand, 


months. It is reported 
evidence collected by the | Nashes, 


A series of 1938 
incorporate a 


CHICAGO. 
which 


the higher-ups must move care-| board during hearings here is in-| group of advanced features, will 


fully since a setback at this time 


would tend to make the dues} 
|}eminating from Detroit may lead|the Nash Motors division of 


situation more acute. 


| be unveiled here Oct. 4, when the 
large, while reports | annual distributor convention of 


Meanwhile, from Washington|to the belief that serious com-|Nash-Kelvinator Corp. opens, ac- 


comes the report that the Senate 


Civil Liberties Committee has | corner, ( 
dropped its investigation of the|sumed quietly and smoothly in| 


are just around the/|cording to Charles W. Nash, | 
production is being re-| chairman of the board. 


During the four-day convention 


charges of coercion made by the | all plants and most leaders in the | the division will reveal its mer- 


extensive and comprehensive in 
|the organization’s 21-year history. 

The schedule of dealer meet- 
ings, as outlined by C. H. Bliss, 
director of sales, and Courtney 
| Johnson, general sales manager, 
will be as follows: 

Chicago, Oct. 7; Milwaukee, Oct. 
8; Boston, Oct. 11; New York, Oct. 
12; Philadelphia, Oct. 13; Pitts- 
burgh, Oct. 14; Los Angeles, Oct. 
18; San Francisco, Oct. 19; Port- 


against the Ford Motor/industry are confident of better chandising plans for 1938 which, 


, as the result of the disturb-! conditions in the coming year. | according to Nash, are the most 





PicK-UP TRUCKS © 
IN 3 SIZES 


Left: The ALL-STEEL CAB 
in all the New Internationals 


34-Ton Model D-2 
%-to 1-Ton Model D-15 


| land, Oct. 21; and Seattle, Oct. 22. 





DEALERS: 


The men who are in the truck business 
with International are being rewarded 
for their foresightedness by the New 
International Trucks. Our nearby branch 
will help you turn this opportunity to 
your own advantage. 


comes in 


The International 4-ton Model D-2 


two wheelbase lengths, 113 


and 125 inches; inside body 76 and 
88 inches long. The %- to 1-ton 
Model D-15, wheelbase 130 inches; 
inside body 102 inches long. 


@ An unusual choice is offered the light truck user 
in the Half-Ton to One-Ton range in the new Inter- 
national line. There are wheelbase lengths and body 
dimensions to fit all light hauling requirements. 
And it is that way throughout the entire Interna- 
tional line. No matter what the load, there is always 
an International built to fit the job, exactly. 


International Harvester engineers worked for 
months to develop these trucks—a quality line of 
Internationals completely new in onpnsenes and 
exterior design. The men who design and build and 
test them took all the time that this kind of a job 
requires and put into it all the experience that 
Harvester has gathered in more than thirty years 
of truck manufacture. And now months of actual 
service in every kind of job imaginable testify to 


a new high accomplishment in truck construction 
and a new low cost in truck operation. 


Every one of these new Internationals, from the 
modern Half-Ton streamline trucks to the power- 
ful six-wheel units that are licking the toughest 
trucking conditions in the world, is all-truck 
throughout as all Internationals have always been. 


From the very day a new International goes on 
the job you can expect greater earnings on every load 
it hauls. See these trucks now at the nearest Inter. 
national branch or dealer showroom. The right chas- 
sis and right body for every hauling problem. Ask 
for catalogs of the sizes in which you are interested. 


INTERNATIONAL HARVESTER COMPANY 


Harvester Building ““°O®PORATED Chicago, Illinois 


nl 
Chine 


INTERNATIONAL TRUCKS 
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The 4th Dimension 


(Continued from Page 19) 


farm publications. Over 700 
newspapers will be used with 
considerably more space than 
@ year ago, plus more fre- 
quent insertions. Company’s 
radio outlay will consist of 
Major Bowes’ amateur hour 
over CBS, and the outdoor 
drive will begin around show 
time, with a boost in the num- 
ber employed and frequency. 
Lee Anderson Advertising Co. 


| outlay than a year ago, is carded 
to open the latter part of Oc- 
|tober when new cars are shown 
|for the first time to the public. 
| Newspapers will get more space 
|than last year, while magazines 
|}to be used for color insertions 
|include Life, Collier’s, Time, Sat- 
}evepost and others. More bill- 
boards likewise will be used, but 
no radio programs are contem- 
plated at present. MacManus, 


Chevrolet 


All mediums will be used 
by Chevrolet, with the largest 
appropriation in company’s 
history in line with the an- 
nounced quota of 1,200,000 car 
sales in 1938. Campaign will 
get underway early next 
month, with more than 6,000 
newspapers on the schedule. 
Magazine insertions will cover 
the various weeklies and class 
publications. The radio end 
will consist of a continuance 
of 15-minute spot programs 
along with a national net- 


work show. Outdoor expendi- 
tures will substantially exceed 


Others 

Two other divisions of Chrys- 
ler, Plymouth and De Soto, have 
not yet definitely set next year’s 
drives, but they are understood to 
include newspapers, madio, maga- 
|zines and billboards to a greater 
|extent than a year ago. 


From 10 to 20 per cent hike in 
}ad budgets is also expected at 
| Ford, Lincoln and Hudson, where 
campaigns have not been com- 
| pletely laid out as yet. 


| Counsel 


handling. 


Cadillac 
Cadillac -LaSalle’s 1938 cam- 
paign, using considerably more 


Grace & Bement, Inc., has been 
appointed advertising counsel for 
Federal Motor Truck Co. 


Introduction of five new models 
for 1938 at the Newark, Chicago 
and Detroit shows, will mark 
launching of an intensive sales 
and merchandising campaign, in- 


|John & Adams preparing stuff. 


| 
| 

last year. Prepared by Camp- 
| bell-Ewald. 
| 


Pontiac 

Pre-announcement and an- 
nouncement campaigns of 
Pontiac will parallel in size 
next year’s sales plans of this 
division which call for an in- 
crease of more than 20 per 
cent over the best previous 
year record, according to F. 
A. Berend, advertising man- 
ager. Newspapers and out- 
door get their first pre-an- 
nouncement display copy 
early in October with about 
4,000 newspapers and 10,000 
billboards on schedule. An- 
nouncement copy scheduled to 
appear two weeks later. First 
radio build-up will take place 
Oct. 1 when Pontiac’s Var- 
sity Show” resumes for an- 
other 13 weeks. Concurrent 
with that program Kathryn 
Cravens will plug the coming 
event on Pontiac’s “News 
Through a Woman’s Eyes.” 
Liberal use of trade papers is 
an important phase of the 


Dodge 
Although Dodge’s drive is not 
entirely set, it will include around 
" | 1,400 newspapers, the weekly 
F. A. (BUD) BEREND Pon- | ™#8a@zines, farm papers, etc. Ex- ; s 
tiac’s ad chief, m.c.’d the press | Pected outlay will advance con- | cluding extension of company’s 
preview for Pontiac this week. siderably over last year’s mark. | sales organization, according to R. 


cae i Stuff being prepared by Ruth-|W. Ruddon, general manager of 


auff ° | ° 
program. Handled by Mac- | ss = —_— — 
Manus, John & Adams. . 


Oldsmobile 


With its opening shot set for | 
| Oct. 10 in newspapers, Oldsmo- | 
bile is mapping a substantial in- | 
crease program for 1938. Around | 
3,000 newspapers will be used; | 
most of the weekly, monthly and | 
class magazines will get frequent | 
insertions; billboards in about | 
800 cities will be used; and con- | 
siderable radio spot programs 
will be utilized on the new 
models. Stuff handled by D. P. 
Brother. 


AMERICAN 


FLAGSHIP 








Whether 

you visit 
or live in 
New York, 


if you are 


MORE 
FOR YOUR MONEY 


AT THE 


BOOK-CADILLAC 
HOTEL 


discriminating 
os et -niiliileailaiite ely 


gurononne dealers, distributors and 
“appre- 


Gonvenient 
Flagship 
Schedules 
Between— 


DETROIT 


and 


New York 
Chicago 
Boston 

St. Louis 


you “will factory representatives travel ‘‘Amer- 
ciate the privacy, ican” because it is the time-saving, clean, 


convenience, dis- comfortable way to go. You relax in 


__ tinction and charm of luxurious lounge chairs in “American” 


giant Flagships. An attractive Stewardess 
serves delicious complimentary meals. To 


@ Stopping at the Book-Cadillac Hotel or from California, you travel overnight 


in Detroit is an inexpensive luxury. 
And once you've tried it, you won't be 
satisfied anywhere else. It's the biggest Los Angeles 


refrigeration, $12- hotel value in Detroit. and 


and $15... Single 1200 cheerful, modern rooms. . 51 other 
$5.-$6 and modest rates. Friendly service that major cities Call Your Travel Agent 
_ rooms 2), an or American Airlines 


7 ‘Double, makes you feel right at home. Deli- 
A\ 1 R 3 P 


ae cious food in five beautiful restaurants. 
~ $8 and $10.. 
AIRLINES inc 


Parlor suites with serv- - in 14-berth Flagship Skysleepers on 


“American's” Southern All-Year Route. 


ing pantry and electric 





111 East 
DETROIT 


W. O. Seelbach, Manager W. J. Chittenden, Jr., Resident Manager 
1200 rooms... minimum rate $3 
National Hotel Management Company, Inc. Ralph Hitz, President 


Abpea siox. BOOK-CADILLAC HOTEL 


48th Street, 
New York. 





.. « PROMPT 
DELIVERY 


DIVISION OF BORG-WARNER CORPORATION 


GEO, W. LINDHOLM 


Manager 





Program Set for Chica 


& ’ 


v 


Speakers Will Discuss 
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Leading Car Problems| 


CHICAGO.—Lubrication, venti- 
lation, sound-proofing, tire re- 
treading and other subjects will 
be under the microscope during 
the coming week, with the hold- 
ing of the combined regional 
transportation, maintenance and 
Chicago Society of Automotive 
Engineers meeting at the Black- 
stone hotel Wednesday, Thursday, | 
and Friday. 

The program the first day will | 
start with a paper by Fred L.| 
Faulkner, automotive engineer of 
Armour & Co. and past chairman 
of the Chicago section of SAE, on 
rating a 14,000-pound gross ve- 
hicle weight motor truck. 

Evaluation of extreme pressure 
lubricants will occupy the after- 
noon session, with papers on the 
subject by C. A. Crowley, re- | 
search director of the Technical 
Service Bureau and F. A. Faville, | 
president of the Faville-LaValle | 
Corp. 

The Thursday morning session 
will be given over to considera- 
tion of soundproofing and ventila- 


| meeting, 
|}maintenance problems of a 21-25 
|passenger metropolitan type bus, 





tion of motor cars, buses and rail- 
road cars, with Harry O. Math- 
ews, of the Public Utilities Engi- | 
neering & Service Corp., deliver- | 
ing the major talk. 

In the afternoon, Philip H. 
Smith, technical investigator, will | 
talk on the economics of re-| 
treading tires. 

Two papers, each followed by | 
discussion from the floor, will be | 
presented at the closing session | 
Friday morning. Mathews will | 
deliver his second paper of the | 





Inland Steel Workers’ 


Insurance Sets Mark 


NEW YORK.—Group insur- 
ance totaling $33,759,900, covering 
the lives of 17,544 employes of | 
Inland Steel Co. and subsidiaries, 
is now in effect. 

This is an all-time high, both | 
in total amount of coverage and | 
number of employes benefiting. | 
It is an average of more than 
$1,800 for each employe. 


| 
| 


THREE BLOCKS FROM THE 


AUTOMOBILE 
“SHOW: 


In the Smart 


OPPOSITE THE 
WALDORF. 
ASTORIA 


@ Ideal environment and every 
service for pleasurable living. 
Spacious rooms with serving pan- 
tries and electric refrigeration. 
Excellent restaurant and duplex 
coctail lounge — air conditioned. 
SINGLE $4 & $5 * DOUBLE $6 & $7 


SUITES from $8 
Special monthly and yearly rates 


Dever 


Wm. A. Buescher, Manager 
185 EAST SOTH STREET - NEW YORK 





covering design and 


while the same problems for larg- 
er buses of 30 to 40-passenger ca- 
pacity will be handled in a talk 
by J. A. Harvey, automotive en- 


igineer of the Pittsburgh Motor 


Coach Co. 


Tulsa Meeting 

TULSA, Okla.—Much of the 
program of the two-day fuels and 
lubricants meeting of the Society 
of Automotive Engineers, to be 
held here Sept. 30 and Oct. 1, will 
be devoted to a discussion of 


| diesels and their use in the auto-| 


motive field, according to B. E. 
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go Regional SAE Meeting 





Sibley, chairman in charge of ar-| 
rangements. 

Three sessions will be held dur-| 
ing each day of the meeting, with | 
two speakers listed for each ses- 
sion. Scheduled wind-up of the 
program is a debate between 
students of the University of 
Oklahoma and Tulsa University 
on the relative desirability of the 
diesel type engine and the gaso- 
line engine as automotive equip- 
ment. 


Loopholes Plugged 


HELENA, Mont.—Automobiles of 
Montana, hereafter, will be assessed 
on Jan. 1, and license plates will be | 
withheld by the state registrar of | 
motor vehicles until taxes are paid, | 
the state board of equalization an- 
nounced this week. The new regula- 
tions are designed to plug loopholes | 
by means of which payment of per- 
sonal property taxes on automobiles 
and trailers have been avoided, E. A. 
Dye, chairman of the board, said. 


Radical Changes are Made 


For Syracuse Car Show 


By J. BURR BELL 


SYRACUSE, N. Y.—In making 
radical changes in the set-up of 
its annual show, the Syracuse 
Automobile Dealers Assn. has 
adopted a plan which, it is be- 
lieved, may set a pattern for other 


| associations in the U. S. 


One of the innovations is aboli- 


tion of the former 50-cent admis- | 
| sion fee and the substitution of a 


nominal charge of 10 cents. The 
association will furnish its 50-odd 
members with 60,000 or 70,000 
tickets, which dealers will dis- | 
tribute among both new and used | 
car customers of recent years, | 

Frank G. Revoir (Hudson- 
Terraplane), president of the as- 


DEALERS WHO SELL CARS with ground and pol- 
ished Safety PLATE Glass in every window, instead 
of safety glass made of ordinary wavy window 
glass, are going to close deals faster this year than 
ever before. The big Safety PLATE Glass campaign 
in The Saturday Evening Post, Collier's and Life 
will speed up sales because it emphasizes the add- 
ed comfort, enjoyment and personal satisfaction 
which Safety PLATE Glass brings to motoring. Eleven 
full-page advertisements, of which the above is 
one, will build a nation-wide demand for cars with 
Safety PLATE Glass in every window. 


dows, 
of ordinary window glas 


beauty of an otherwise 
that hurt pride of ownership and m 
endurance test agains 
such discomfort can easily 
many motor car manufacturer 
theircars with Safet 


PLATE Glass, 


This finer glass, 


Higher Quality, 


Why, the rear quarter win 
Glass is made 


of course—because that Safety 


smart car design -- 
t eyestrain an 


y Glass, madeo' 


chaser. 
at no extra cost to the purch 


easily identified b 


s. Wavy glass that mars the 
. windows 


ake each mile an 
d fatigue. Yet, 
be avoided, for today 
8 completely equip 


fthe finest polished 


y the Hallmark of 


adds immeasurably to the comfort 


a ee nal 


and enjoyment of motori 


and polishing give Safety 7 
and freedom from waviness © 


em 
strain and fatigue, and the mirro 


/ P oth ins 
enhances the beauty of your car b 
> it ha 
Before you buy anew car be sure it 
; Plate G 


Glass in every window. 
ennsylvania. 


», 
America, Pittsburgh, I 
. 
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FOR GREATER MOTORING co 
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Staff Ce 


A MORE LASTING SATISFA 7 
«x FoR THIS MARK 


HIGHER QuaLiTy In 
aut its winpows/ 
aul 


rrespondeni 

sociation, in discussing arrange- 
ments for the show, which is to 
be held in the State Armory Nov. 
8-15, estimated that with the nom- 
inal admission fee there should be 
a total attendance of at least 
25,000 or 30,000 people, compared 
with 3,800 last year. 

Another change in the Syracuse 
show this year is the fact that 
dealers and distributors will be 
awarded space at the lower fig- 
ure of $55 per car. That is the 
result of the association going 
onto a membership basis. Previ- 
ously it was a stock corporation, 
and space was allotted at some- 
thing like $150 or $200 per car. 


ng: Painstaking grinding 
PLATE Glass th 
ich minimize ¢y& 
like brilliance that 
ide and out. 


e clarity 


» Safety PLATE 


lass Manufacturers of 
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Lubrication Improvement Aids Dealer’s Sales 


New Equipment Doubles 
Business t in sin Eight M onths| 


By F. 
aah 
BOSTON. 
40 lubricating jobs 


installed 
the 
Co., 


ment was first 
eight months ago, 
chusetts Motors 


Massa- 
Dodge- 


over 70 a day, 


every month. 

The equipment consists of three 
400-lb. Lincoln units, two for gear 
oil and one for chassis lubrica- 
tion. The latter is the Lincoln 


Lubmaster Junior, catalogued as/|t 
model 286, while the two gear oil | 
| regulations. 
400-lb. drums. | 


units are model 426—the station- 
ary models for 
There are also two model 602 
drainmobiles, of nineteen gallons 
capacity, a spring lubricator, 


model 525, 100-lb. drum size and| 
mer- | 


one model 696H_ service 
chandiser assembly, with a spe- 
cially designed, chrome plated 
stand, all of which was laid out 
by H. G. Davis, Inc. of Boston. 
All piping is from central units. 

Lubrication feeds all the other 


Brains Measure 
Incomes 


It’s been my observation that 
people with the most brains 
make the best incomes. Speak- 
ing generally, I believe that the 
half million people earning 
$5,000 and up are way above 
the average level of intelligence. 
That is why we are deliberately 
editing THE DIGEST to appeal 
only to busy, brainy people. 
We'll never get mass circulation 
that way, but there is assurance 
that the half million readers of 
THE DIGEST are in the big 
earning class—or headed that 
way. 

If I were advertising one of the 
better cars, building material, 
bottled-in-bond liquor, electric 
razors, first-class transportation, 
or anything else that could be 
afforded only by people of good 
income, it would interest me 
that THE DIGEST reached 
most of those who could buy 
what I advertised—and reached 
few who couldn’t buy it. 


As an advertising medium, THE 
DIGEST is not spectacular. I 
can’t talk about millions of 
readers, blanket coverage, mass- 
acceptance or other forces im- 
portant to advertisers of prod- 
ucts which all can buy. My 
claim is that THE DIGEST 


readers can buy what they want. 


ALBERT SHAW, Jr. | 


PUBLISHER OF 


233 Fourth Avenue 
New York City 
Detroit Office: 

710 Stephenson Bidg 





. HOLLINGSWORTH 

Staff Correspondent 

Starting with 35 to/ service departments, the installa- 
a day when| 


new Lincoln Engineering equip- | 
about | 


tion impressing customers by its 
neat, clean appearance, its sim- 
plicity, compactness and general 
utility. It also saves oil and 


. i | grease, Massachusetts Motors get- 
Plymouth dealer, is now handling | 
and the business | 
is showing a substantial increase | 


ting more lubrication jobs to the 
tub. According to the manage- 
ment the firm is sorry it did not 
install a larger equipment, for 
handling more cars at a time, 
but space has been saved for ad- 
ditional equipment when wanted. 


| Oil is brought from a gravity feed 


ank on the roof, but sold only 
by a filling, to conform to various 


The building in which the 
Massachusetts Motors service sta- 
tion is located is an enormous 
one, accommodating several 
hundred cars at a time for stor- 
age, awaiting service or repairs. 
It was reconstructed entirely at 
a cost of $72,000 and painted in 
a white and blue color scheme 
which makes it quite attractive. 
Traffic is all one way. 

Only a uniformed attendant in 
clean whites is allowed to move 
the cars, and all seats are covered | 
during a greasing job, thus avoid- 
ing the necessity of cleaning off | 


spots. The installation also keeps | 


the garage floors clean, with no 
blobs of oil to damage the tires, 
and also obviates re-cleaning the 
chassis after greasing, since the 
action is entirely automatic and 
lubricants accurately measured. 
One-third the time is saved over 
older methods of lubrication, thus 
saving considerable money at the 
end of a month. A car can be 
completely lubricated in 20 min- 
utes. The crew is the same size 
as before this installation, but can 
easily handle a third more cars 
in a day. 

The company is now 


installing | 


we 








ALMOST A HUNDRED PER CENT increase in business in its service department in eight months 


|resulted when the Massachusetts 


that department. The improved 


mainly because of the impression the modernization makes upon customers. 
Complete remodeling of the company’s 


neering equipment was installed b 


extensive service station cost $72 000. 


a tube system for quicker han- 
dling of job orders, the tubes 
connecting with the different de- 
partments, which are also reached 
through a central telephone sta- 
tion and a loud speaker system 

A service salesman is on hand| 
to greet every customer with a| 
car. He puts an inspector in the | 
car, if the customer says he wants | 
it inspected and overhauled, and 
the inspector tests the car on the 
road for any possible troubles, 
real, or fancied by the owner. 
There is a flat price of $2.50 for 
engine tune- “up, and $3.95 for a 


| bolt job 


Motor Co., Boston Dodge - 
lubrication section shown 


y H. G. Davis, Inc., Boston. 


(tightening up all 
and bolts found on inspection to 


be loose. Signs on the walls pro-| 


claim these prices and the cus- 
tomer knows exactly what it will 


cost him for each type of job be-| 
|fore he 
Massachusetts Motors advertised | 


authorizes it. In August, 
a special for that month of $2 
for washing, v 
| interior, adjusting headlights and 
|lubrication which brought in over 
/200 new customers who have 
been coming back ever since at 
regular prices. 

Both the service salesman and 


nuts | 


vacuum cleaning and | 


Plymouth dealer, completely modernized 
is said to feed all other departments, 


The new Lincoln Engi- 


lubricating crews are given 
bonuses for extra business se- 
cured, The service salesmen are 
given a bonus for the greatest 
number of job orders during the 
month, and for selling the largest 
total, in dollars, of accessories. 
The lubricating crews get a bo- 
nus for the largest amount of 
greasing done in the month, the 
| two men of each crew splitting 
the bonus between them. 


“Fourth Dimension,” a _ regular 
feature of ADN, presents a digest of 
automotive advertising news. 


NEW PASSENGER CAR REGISTRATIONS 


figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., ang Metropolitan New York area which are compiled by Sherlock & Arnold. 


STATES 
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"36 | 
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36 | 
’37 | 
36] 
"37 
36 
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36 | 
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"36 | 


37 | 
36 | 
a 
"36 | 
37 | 
36 | 
"37 
"36 
—_—s 4 
"36 | 
37 | 
736 | 
"37 
"36 


Total, 21 States 
_ for August 


Arizona 
Connecticut __ 
Florida 

Indiana 

Towa 

Kansas 

Maine 

Missouri 
Nebraska 

Nevada 


New Jersey 





Oregon 


Pennsylvania 





Virginia 


~ 350 


95) 


CHRYSLER GROUP 


28600 
21990 
385 | 
279 l 
1366 
1154 
703 | 
678] 
2778 
2040 
13771 
1118] 
1381] 
1146] 


15108 
287 9 
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161| 
678) 1 
685| 3 
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374) 1984| 4301) __ 
88} 312) 632 

64| 314{ 682 
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90) 
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2589 
1075) 
33 
19 
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51 
23 
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54. 
13 

121) 
67| 
54 
19 
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100] 113 
127 97 
75 56 
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60] 48| 
28) 39 
15| 11) 
122) 177) 
80! 84} 
92) 48) 
33 32! 
14| 17| 
23; ~=17 
304| 
107| 
100! 


72| 


264] 
1890] 
_ 1478] 

~ 822] 

702 | 

130 
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~ 2999 | 
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814 471 
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154 
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126| 
94/ 
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567| 


52| 





37 1 
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Washin gton 
West Virginia 


Total, 37 States 
for August 


*Total to Date 
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FORD GROUP 


Cadillac 


6288 
3451 
86| 
45 
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149 
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748 | 
761] 
58! 
__143] 
1355 
136 
501 | 
__ 7351 
4420 | 
_ 4829] 
1047 | 
1249 | 
665 | 
991] 
596 | 
580] 


21365 
22786 
215 
166 
508 
iat aes 
638 
902 
1798 
1987| 
1281| 
1128] 
1465 
1213 
205) 
384 
1341 
y__1858 
717 
746 

53 

__ 186 
1276| 
1316/ 
471| 
716| 
4237 
_ 4740 
1022! 
_1241| 
639 
967| 
581| 
575 





19 
23| 
3) 
2) 
5] 
4| 
42 
44 

4 
7| 
79 
61) 

5| 

2| 
i2| 
11{ 

5| 

3] 


57 
21 





5 
—. 
79 
_ 44 
30 
19{ 
183} 
__ 89 
25 
he 
26) 
24| 
15| 
5] 














GENERAL MOTORS GROUP 


Chevrolet 

LaSalle 

Oldsmo- 
bile 
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(Continued from Page 1) 
year’s prices which took place in| 


way myself until one day this. 
week when I was looking things | 
over at a preview in Detroit, it 
came to me that back in 1906 or 
’07 Pierce-Arrow had utilized this | 
very same location. Pierce then | 
was using what we old-timers re- | 
member as the progressive type 
of gearshifting and under the| 
steering wheel was placed the 
shift, changing being brought 
about by means of a lever which 
made for simplicity and ease of | 
shifting. Why this wasn’t con-| 
tinued I never knew but I think| 
Pierce ought to get recognition | 
for the inauguration of the idea. 

+ + 


THE NEW MODELS will be 
featured by a generous use of 
chromium on the radiator grilles, 
more so than in 1937. Body lines 
in general have been beautified 
and the average American car of 
the class of 1938 can play ball in 
any man’s league and need not 
fear comparison with the prod- 
ucts of any other country in the 
world. In fact, it is in a class 
by itself. 


ea 


* * * 


WHETHER OR NOT ’38 will be 
the new yardstick in the matter 
of production and sales is some-| 
thing that one cannot say at the 
present time. But I have hopes, 
hopes which are based on what 1 
have heard swinging around the| 
circuit. Every sales manager 1 
listened to is boosting his quota 
for the coming year. Mebbe it is 
like counting your chickens be- 
fore they are hatched but I'd say 
that ’38 production should be 
from 15 to 20 or 30 per cent 
higher than this year. And there 
is an optimistic feeling noticeable 
in the industry that these quotas 
will be easy of accomplishment, 
basing this belief on the outlook 
as we see it today. 

a * 


SOME HEDGE a bit, not being 
easy in their minds as to the pub- 
lic’s reaction on price increases, 
but I feel that the upping of this 
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37 STATES FOR AUGUST, 1937-193 


Complete cumulative figures appear each week unt 
Tennessee, Texas, Wisconsin and Wyoming 


STATES 


"37 
"36 
"a7 
"36 


Total, 21 States 
for August . 


Arizona 


|affect the 


| going into detail. 
| to the unusual in the way of pre-| 


|phoney money 


August answers this question. 
The public has accepted the boost 
without protest as proved by the 
sales activities of the fag-end of 
the ’37 model year. It seems to be 
house-broken because of this pre- 
liminary training and I think 
when the industry price-tags 
new product from 10 to say 25 


its | 


per cent that this boost will not) 


And 
the 


it must 
manu- 


market. 
be remembered that 
facturers are 
are forced to do so because of 
increased cost of labor 


terials. 


* 


loath to boost but} 


and ma-| 


SO MUCH for the retrospect. | 
Now let me finish in a brief way | 
the previewing of the past week. | 
From left to right we Paul Prys| 


and Peeping Toms have 
viewed Nash, Chrysler, Pontiac, 
Packard, De Soto, Chevrolet and 
Plymouth since the last column. 
Words fail me when I try to 
write of the hospitality extended 
and lack of space prevents me 
But I look back 


view parties, to Nash’s. We were 
taken by special train to Lake 
Geneva, where we tried the new 
cars, lunched, gambled with 
and those 
wanted a thrill went out 
Liberty-engined speed boat and 
touched 48 miles an hour. And 
we came back in the same special 
train, with the baggage car con- 
verted into a buffet-diner and, if 
you must know it, a cocktail bar 
where you took a sure-cure for 
the seasickness that followed the 
speed boat ride. The brass hattery 
of Nash, headed by George Mason 
and Charley Nash, hosted. 
z * * 


in 


CHRYSLER TOOK us 


look-see at the new stuff and then 
a swell luncheon at the Detroit 
Athletic Club, with Ad Manager 
Art Tongue signing the check. 
Pontiac had us at the factory first 
and then the Bloomfield Country 


il all 49 states are shown. States to be 
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to the) 
engineering building for a quick | 


shown are: 


ADN GOES TO A PARTY. Editors, the publisher, and four of the staff correspondents of the Au- 


tomotive Daily News got together at the 1938 Pontiac preview this week. Shown, left to right, standing: 
| Chris Sinsabaugh, editor ADN; “Slim” Barnard, automotive editor, Los Angeles Examiner and ADN 
|Los Angeles correspondent; Gordon Hebert, automobile editor, New Orleans Times-Picayune and ADN 
N. O. correspondent; George M. Slocum, publisher ADN; and Col. E. M. Lubeck, special writer ADN. 
Kneeling, William C. Callahan, managing editor ADN, and Eugene McCoy, automotive editor New York 


| Mirror and N. Y. correspondent 


|Club. Right here let me write it 
| into the records that Ad Manager 
|Bud Berend, who monologued, 
was at his best. Certainly he 
must be blood-kin to W. C. Fields, 
for that old rascal never wise- 
cracked the way Berend did 


it all up as he went along and 
never missed a beat. 


PACKARD AND DE SOTO 
|gave us previews the same day 
without clashing, Packard stag- 
| ing a buffet luncheon at the Book, 
which finished in time for us to 
hop the De Soto buses at 3 o'clock. 
That party included a preview 
at the engineering building and 
a dinner at the Detroit Athletic 
Club as guests of Admanager 
Bronson. Packard baited its lunch 
trap with roast beef sandwiches, 
material for which came off a 
huge chunk of Mickey Coch- 
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ADN. 


|rane’s prize winning steer, “Black 
| Mike,” which sold for $1.10 a 
|pound. That, however, was only 
la curtain-raiser to the real lunch, 
| following which we looked at the 


|}new models. 


* * 


CHEVROLET GAVE US the 
| preview on Friday afternoon, the 
new cars being shown at the Ma- 
sonic Temple, following which a 
press banquet was served at the 
Statler, with C. P. Fisken doing 
the honors. And of course M. E. 
Coyle and Bill Holler were there, 


* 


too, Fisken’s guests just like the | 


rest of us. (To Be Continued) 


I’m 
Plymouth, for that party comes 
Saturday evening, when, following 
the old Spanish custom, we week- 
end at the Indianwood Country 
Club with Admanager Bill 
mayne doing the honors and 
Sales Manager Harry Moock in 
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anticipating a bit as to} 





| Investigation 


Ro- | been doing right well. On the cir- 


the seat of honor at the evening 


meal. 


* * 


WINDING UP the review of 
the preview circuit, I feel nostal- 
gia creeping over me because of 
talking about the home town with 
the Chicago Daily News’ automo- 
bile staff, “Sox” Fletchner, who is 
in charge of automotive adver- 
tising, John Jenkins, automobile 
editor and Ray Scolaro, who is in 
charge of the News’ Detroit of- 
fice. I get the homesickness be- 
cause my past reveals the fact 
that I was the first automobile 
editor of the Chicago Daily News 
and I’m proud of it. 


I like to check up on how this 


+ 


|present generation of the News’ 


automobile department is doing. 
shows they have 


cuit “Sox” has been campaigning 
for business for the next show 
which opens Nov. 13. 


hw 123A 


PRE-PLATED 
SHEETS.... 


NOW USED FOR STAMPINGS 


One of the biggest contributions. 
to the work of press shops and 
stamping plans has been the recent 
introduction of strip and sheet 
steel supplied with a bright elec- 
troplated surface. Thus, instead of 
the old-fashioned procedure of 
making light stampings from ordi- 
nary sheets, then cleaning and 
plating after forming, you use the 
plated stock producing parts ready 
for use without any further opera- 
tions. Apollo Metal Works of 
Clearing, Illinois, is one of the 
companies specializing in the pro- 
duction of Nickel plated and 
chromium plated sheets used di- 
rectly for forming bright ote 
ings. This company recently 
brought out a new product that 
aids in the production of perfect 
parts. It is “Protex,” an adhesive 
paper which is said to stick well 
to highly polished sheets during 
the forming and bending opera- 
tions. It is easily peeled off, leav- 
ing no trace of the adhesive, and 
eliminates all danger of surface 

injuries from 

die scratching. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 
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Street Economists Split on Recession Possibility 


Motor Averages Buoyed 
By GM’s One-Point Gain 


By ©. J. ALEXANDER 


Financial Editor, Automotive Daily News 


Willys Preferred 
Stockholders Will 
Get $48,118 More 


TOLEDO.—Directors of Willys- 
Overland Motors, Inc., this week 
declared the fourth quarterly 
dividend of $48,115 to holders of 
its 320,789 shares of $10 par value 
convertible preferred stock. Pay- 
ment will be made Sept. 30 to 
shareholders of record Sept. 23. 

With this 
quarter ended Sept. 30, dividends 
paid on preferred shares since 
the company began operations 
last fall will total $187,825.06. 

Production on the 1937 Willys 


payment for the} 











Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, Sept. 24 (2:40 p.m.)—In the face of optimistic 
predictions from Detroit regarding the outlook for next 
year, stocks of automotive companies gave way sharply 
today when another rush of selling, without regard to 
individual values, hit the stock exchange. General Motors 
and Chrysler took the brunt of selling. 





ing which period the company 
produced and distributed 63,465 


cars. 
On Aug. 15, production was sus- 


models started Dec. 1, 1936, and| pended for inventory and to make 
was continued until August, dur-| ready for the new Willys line for| ported as*more than $950,000. 





the 1938 sales period. Resumption 
of manufacturing began the mid- 
dle of September. 

Earnings for the first six 
months of this year were re- 





NEW YORK.—Wall Street 
economists are split into two fac- 
tions. One says the stock market 
has made a mistake in judging 
the course of business activity 
over the next six months and that 
prices of stocks have more than 
discounted any recession that 
may occur. 

This group has compiled statis- 
tics purporting to show that the 
stock market has been wrong at 
least half the time in forecasting 
the business trend. It is, therefore, 
a fifty-fifty bet, they point out, 
that it is wrong this time in going 
down in recent weeks. 

These economists also point to 





Less Scuffing 
and LZ/4F Less Cost 


EVERYTHING IDENTICAL but the steel. But the gears at the right made 
of a special grade of U-S+S Carilloy Alloy Steet—will scuff less, ran 
more quietly, and cost 12V,c less per set. A typical result of close 
cooperation between our metallurgists and yours. 


... both 


obtained with 


one change in Steel 


O make a cheaper set of gears is 


not difficult . . . if quality can be 


sacrificed. 


To make a better set of gears is no 


greater problem .. . 


ignored. 


if cost can be 


But to make a better and cheaper 


set of gears — gears which will run 
more quietly, scuff less and save 12'2c 
per set in material cost —is an ac- 
complishment of which any two 
metallurgists can well be proud. 

This is the result of a cooperative 
study, extending over a six weeks peri- 
od, by a metallurgist from Carnegie- 
Illinois and a metallurgist of a well- 
known automobile manufacturer. The 
first was thoroughly familiar with 
alloy steels and the limitless com- 
binations of analyses and heat treat- 
ments. The second knew the require- 
ments of their 1938 models and the 
advantages of their plant facilities. 
Working together, they could coordi- 
nate and pool their knowledge. They 
could achieve a result that neither 
could achieve alone. 

Our aim is to give you outstanding 


metallurgical cooperation .. . and the 


finest alloy steels possible. 


U-S°S CARILLOY ALLOY STEELS 


CARNEGIE-ILLINOIS STE 


Columbia Stee! Company, San Francisco, Pacific Coast Distributors 


Pittsburgh 


CORPORATION 


United States Stee] Products Company, New York, Export Distributors 


UNIFED ‘STATES STEEL 


the fact that business sentiment 
continues to be better than stock 
market sentiment, although there 
has been some tendency toward 
hesitation in the business world 
in the past week or ten days. 

: Those who contend that there 
is no support for the view that 
there is to be a long-term decline 
in business point to the strong 
sentiment in Detroit as reflected 
through recent statements of 
automobile executives. They also 
have produced evidence of con- 
tinued good retail buying of all 
types of consumer merchandise 
and the prospects for a good holi- 
day season. 

On the other side of the picture 
is the slowing up in operations of 
heavy industry, such as building, 
railroad equipment, etc. This, it 
is said, is due to lack of confi- 
dence of business men in the im- 
mediate future and will, if con- 
tinued, result in throwing many 
out of employment. 

Automotive stocks generally 
were lower in the period covered 
by the ADN stock price averages, 
along with the rest of the stock 
market. 
| ADN averages for Sept. 22 com- 
|pared as follows with the week 
preceding and with a year ago: 
| Last This Year 
| Week Week Change Axo 
| 24 motors ......... 36.91 36.99 0.08 49.71 
| 10 car-truck co’s . - 38.54 0.15 52.42 
| 10 parts-acces. .. 26 33.61 —1.65 43.85 

4 tire-rubbers ..... 33.37 32.41 —0.96 27.56 

The fact that the average for 
the car and truck stocks and for 
the motors as a whole was slight- 
ly higher was due entirely to the 

important weighting of General 

Motors. This stock gained a point 
on the week and offset losses 

elsewhere. It also was able to 
|offset the declines in the parts 
|}and accessory and tire and rub- 
| ber groups. But aside from Gen- 
|}eral Motors there were very few 
|gains among individual automo- 


| tive stocks. 


Wis. Expecting 
| A Probe Into 


Car Financing 





| MILWAUKEE.—Reconvening of 
| the federal grand jury here this 
week is expected to be the signal 
for an investigation into automo- 
bile financing, with subpenas re- 
ported directed at three major 
automobile manufacturing con- 
cerns in Detroit and at four con- 
cerns in Baltimore, New York and 
Detroit which handle financing of 
cars purchased through the man- 
ufacturers and their dealers. 

It is reported that the govern- 
ment’s information purports to 
show that dealers throughout the 
country were obliged to handle fi- 
nancing of cars through the man- 
ufacturers’ finance companies. 

Indictments for conspiracy to 
violate the anti-trust laws will be 
sought. 





Average Weekly Earnings 


Up in Mich. During Aug. 

LANSING.—Average weekly 
earnings in Michigan industry 
rose 2.3 per cent in August, de- 
spite a seasonal decline in total 
payrolls and the number of per- 
sons employed, according to the 
state department of labor. 

Average weekly earnings in all 
industries, the department stated, 
was $31.50, an increase of 18.2 per 
cent over August last year. 
Weekly payrolls totaled $15,455,488 
during the month, a drop of 3.5 
from July, but an increase of 43.8 
over August, 1936. 

ADN has over 200 correspondents 
in strategic points throughout the 
United States and the world, to keep 
its readers in step with march of 
events throughout motordom. 
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Lowest priced Commander... lowest priced 
| President ...in Studebaker history... and 
a great new low priced Six! 









HOLD EVERYTHING 
- ++» WAIT FOR THE NEW 


GRAHAM 


“So that’s the new Graham! What a 
package! That car’s going to be hot— 
as hot as the ‘Blue Streak’ was in 
"32, when Graham scooped the field 
with those first skirted fenders! 


“I'd sure rather sell that car than 
sell against it. Looks ... Supercharger 


... safety... and that economy 
story! What a car to sell! I'll say I’m 
going with Graham this year!”’ 


ec | 














Hold everything! Wait till you see the 
new Graham! Don’t sign any franchise 
for next year until you do. Get the 
whole story. Find out how you can 
make more money with Graham. Send 
this telegram, COLLECT, to F. R. 
VALPEY, Vice-President and General 
Sales Manager, Graham-Paige Motors 
Corp., Detroit. “I’m INTERESTED. SEND 
FRANCHISE FACTS.” Sign your name, 
your address. Do it today. 








